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In  June . 


Helping  the  grocer 


CANNED  SOUPS 

III  June,  Canco  will  tell  over  100,000  retail  grocers  how  to 
Imihl  up  more  volume  on  canned  soup.  This  advertise¬ 
ment  is  one  of  u  monthly  series  on  leading  canned  foods, 
which  is  planned  to  give  the  retailer  a  het ter  nnderstamling 
of  this  i  m[iortaiit  class  of  foods  and  practical  ideas  ahoiit 
increasing  his  sales.  The  "meat”  of  this  monthly  adver¬ 
tisement  appears  in  the  first  paragraph: 

"Soup  has  one  of  the  greatest  possibilities  for  increased 
sales  of  any  canned  food  yon  carry.  In  the  average  home, 
it  appears  on  the  menu  only  two  or  three  times  a  week. 


sell  more 


It  should  he  eaten  at  least  once  a  day — in  winter,  for  a 
warming  and  satisfying  first  course;  in  summer,  to  pro¬ 
vide  the  one  hot  dish  of  the  meal.” 


Be  sure  yon  and  your  salesmen  see  this  advertisement,  in 
any  of  the  above  journals.  W'e  believe  you  can  use  it  to 
promote  .sales  of  your  own  brand. 

Advertising  in  July  will  feature  Evaporated  and 
Condensed  Milks. 
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PLANTS 

OF  THE 


PHELPS  CAN  CO 

MANUFACTURERS  OF 

TIN  CANS 

CAPACITY 600  MILLION  CANS  PER  YEAR 


MAIN  OFFICE 

BALTIMORE  MD 


AVARS  TOMATO  JUICE  FILLER 


Used  by  leading  Manu¬ 
facturers  for  filling 
Tomato  Juice,  also 

For  filling  Tomato  Pulp  and  Puree, 
Clear  Soups  etc. 

For  Syruping  Fruits,  String  Beans, 
Beets,  etc. 

Has  no  air  vent  stems  to  damage 
fruit. 

Designed  for  high  speed. 

Belt  drive  or  direct  connected. 

Fills  absolutely  accurate. 

No  Can  No  Fill. 

Rapid  Valve 

Built  in  two  sizes.  Eight  Valve 
and  Twelve  Valve. 

Prices  on  request. 


AVARS  MACHINE  CO.,  Salem,  New  Jersey 


CAMERom 
CM  KaCMHERY  CO 
CWCASI  U\A 
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EDITORIALS 

Things  we  don’t  believe— That  the  aaa 

will  be  erected  as  a  guillotine  to  end  the  life  of  the 
canned  foods  industry;  nor  as  a  robber-baron  to 
impoverish  the  consumers.  “Fair  dealing”  is  not  that 
dead. 

That — Voluntary  NR  A  agreements  are  worth  the 
paper  they  are  written  upon. 

That — If  the  canners  who  so  warmly  opposed  NRA 
and  the  Codes  would  have  felt  that  way  if  they  could 
have  foreseen  how  the  retailers  (who  dispense  their 
products)  now  feel  about  its  death. 

That — Drafting  any  form  of  Code  on  the  basis  of 
Interstate  or  Intrastate  would  be  worth  a  cent;  be¬ 
cause  business  and  industry  can  have  no  regard  for 
State  lines,  if  any  effective  effort  towards  the  elimina¬ 
tion  of  unfair  practices,  in  any  industry,  is  to  be  ex¬ 
pected.  The  efforts  must  cover  the  entire  industry  in 
every  State. 

That — “Going  to  the  people”  to  correct  our  Consti¬ 
tution,  or  to  redress  any  wrong,  will  produce  any  re¬ 
sults  worth  while,  for  things  are  now  run  by  the  poli¬ 
ticians  and  the  big  wigs. 

That — The  Power  Holding  Companies  are  as  helpful 
to  the  public,  or  as  innocent  as  they  pretend  to  be,  else 
they  would  not  feel  compelled  to  spend  the  millions 
they  are  spending,  or  to  spread  the  propaganda  they 
are  and  on  which  they  have  been  so  busy.  “Cassius 
doth  bow  too  low.” 

That — Attempts  to  regulate  prices  or  control  pro¬ 
duction  were  ever  sensible  or  possible  of  accomplish¬ 
ment.  The  old  law  of  Supply  and  Demand  is  the  only 
real  and  effective  “fool  killer.”  A  man  who  has  not 
sense  enough  not  to  produce  more  than  he  can  sell  at  a 
profit,  deserves  nature’s  law  of  extinction;  and  simi¬ 
larly  in  commercial  life,  the  man  who  sells  below  cost, 
for  both  are  of  the  same  breed. 

That — There  can  ever  be  an  end  to  depressions  as 
long  as  our  Governments  and  those  who  produce  the 
wealth  of  the  Nation  insist  on  borrowing  the  “token” 
of  wealth  and  paying  a  fixed,  definite  amount  for  its 
use,  as  interest,  to  the  money  changers.  The  uncer¬ 
tainty  of  the  one  and  the  mortal  (mortgage  or  bonds) 
necessity  of  the  other  are  incompatible.  The  one  is 
fluctuating  and  unsteady,  the  other  rigid  and  absolute. 
They  cannot  be  made  to  work  together  successfully; 


the  unmovable  must  ultimately  bring  the  movable  to 
inactivity,  to  rigidity — to  idleness,  to  depression. 

*  ^  * 

OPPOSING  AAA — The  industry  is  very  properly 
aroused  at  the  threat  made  in  the  proposed  passage  of 
the  new  AAA  amendment.  At  a  meeting  of  the  Michi¬ 
gan  Canners  Association,  on  June  7th,  at  Traverse 
City,  Michigan,  the  following  Association  telegram 
was  sent  to  every  Senator  and  Representative  of  that 
State : 

“Michigan  Canners  Association  in  regular  meet¬ 
ing  here  today,  by  unanimous  vote,  does  emphat¬ 
ically  and  unqualifiedly  oppose  the  Agricultural 
Adjustment  Act  amendments,  recently  introduced 
in  Congress,  which  propose  fixing  prices,  controll¬ 
ing  surpluses,  imposing  grades,  etc.,  as  indicative 
of  Governmental  intent  for  ultimate  complete 
regimentation  of  industry  as  unworkable,  un- 
American  and  a  destructive  influence  on  all 
branches  of  our  National  Commerce.  Stop.  The 
futility  of  Governmental  attempts  at  price  fixing 
and  control  of  surplus  have  already  been  amply 
demonstrated.  Stop.  Obviously  the  proposed 
Amendments  would  materially  and  burdensomely 
increase  the  already  mounting  costs  of  living  to 
the  entire  consuming  public.  Secondly  such  pend¬ 
ing  and  threatening  legislation,  engendering  fear 
and  economic  uncertainties,  is  paralyzing  our 
National  industries  from  the  farm  and  other  base 
production  sources  through  all  avenues  of  distri¬ 
bution.  Third,  if  enacted  they  would  ultimately 
operate  to  the  serious  loss  and  disadvantage  of  the 
farmer  whom  they  now  purport  to  benefit.  Stop. 
We  urge  that  Congress  reassume  its  responsibili¬ 
ties  and  respectfully  solicit  your  cooperation  and 
early  reply. 

MICHIGAN  CANNERS  ASSOCIATION, 
W.  A.  Godfrey,  President. 
Benton  Harbor,  Michigan. 

The  National  Canners  Association  has  acquainted 
you  fully  with  this  threat.  They  sent  you  an  eleven 
page  bulletin,  under  date  of  June  7th,  explaining  the 
proposed  Amendments,  and  if  you  have  not  read  this 
you  should  do  so  at  once.  As  an  introductory  to  this 
the  Association  said,  and  in  truth : 

“The  startling  nature  of  these  proposals — which 
contain  authority  for  the  Secretary  to  control  pro¬ 
duction,  shipments,  allocation  among  growers, 
prices  to  growers,  minimum  resale  prices,  and  to 
require  government  ABC  gradi(ng  of  canned 
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goods — warrants  a  careful  reading  on  the  part  of 
every  canner  of  the  enclosed  statement.  They  are, 
however,  still  in  Committee  and  may  be  modified, 
for  better  or  worse,  prior  to  being  reported. 

“The  canning  industry  did  not  oppose  the  original 
AAA  Act  or  is  it  opposed  to  any  attempt  to  raise 
the  income  of  the  growers  whose  products  it  mar¬ 
kets.  Our  relation  to  the  growers  is  perhaps 
unique  in  that  we  assure  them  in  advance  of  plant¬ 
ing  of  a  definite  market  for  their  commodities, 
even  though  it  is  necessary  for  the  canner  to  bear 
the  risk  of  price  changes  or  to  carry  the  finished 
product  from  season  to  season.  The  industry  be¬ 
lieves  that  marketing  agreements,  if  they  are  to 
result  in  benefits  to  growers  and  canners,  must  be 
developed  through  canners  themselves. 

“But  it  is  believed  that  the  absolute  authority 
to  impose  control,  sought  to  be  conferred  by  these 
proposals  upon  the  Secretary  of  Agriculture,  will 
give  him  the  power  to  determine  the  business  fate 
of  every  canner  in  all  areas.  It  is  not  asserted 
or  now  believed  that  the  present  officials  of  the 
AAA  would  use  all  of  the  authority  asked,  but  it 
is  clear  that  they,  or  their  successors,  coidd  exer¬ 
cise  the  full  scope  of  the  powers  asked.  It  is  there¬ 
fore  suggested  that  you  communicate,  in  collab¬ 
oration  with  the  Secretary  of  your  state  associa¬ 
tion,  with  your  Representatives  and  Senators  and 
write  or  wire  them  in  your  own  language  protest¬ 
ing  against  the  enactment  of  these  proposals 
which  so  vitally  affect  your  industry.” 

We  can’t  bring  ourselves  to  believe  that  Congress 
will  pass  any  such  employment  and  industry  killing 
legislation.  The  farmers  cannot  want  anything  of  the 
kind,  for  the  canners  are  the  best  friends  of  the 
farmers. 

*  *  ♦ 

DECENCY — Here  is  a  telegram,  dated  June  10th, 
indicating  what  all  self-respecting  canners  will  do  this 
season  everywhere: 

“lowa-Nebraska  Canners,  in  meeting  at  Des 
Moines  (Iowa)  Saturday  (June  8th)  passed 
unanimous  resolution  deprecating  any  lowering 
of  wages  because  of  NRA  passing  out,  and  pro¬ 
pose  to  continue  during  canning  season  the  1934 
wage  scale. 

lOWA-NEBRASKA  CANNERS  ASSOCIATION, 
(Signed)  Hoyt  Ellis,  Secretary.** 

THE  STRIKING  DIFFERENCE  IN  THE  CROWING 
OF  PEAS 

To  All  Interested  in 
Growing  Canning  Crops: 

You  will  find  it  worth  while  to  visit  the  Geneva 
Experiment  Station  before  peas  are  harvested  to  see 
the  striking  differences  in  the  growth  of  peas,  due  to 
different  methods  of  growing.  The  most  extensive 
fertilizer  placement  experiments  on  peas  in  the  United 
States  can  be  seen  at  the  Canning  Crops  Research 
Farm  at  Geneva,  N.  Y. 
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Advertising  Rates  Upon  Application 
Make  all  Checks  or  Money  Orders  payable  to 
The  Canning  Trade 


EXPERIMENTS  THAT  CAN  BE  SEEN  TO 
ADVANTAGE  AT  THIS  TIME: 

1.  The  damaging  effect  of  fertilizer  applied  to  peas 
in  the  usual  way. 

2.  The  increased  growth  of  peas  from  the  same 
amount  of  fertilizer  correctly  applied. 

3.  A  new  implement  for  drilling  pea  seed  and  fer¬ 
tilizer  in  one  operation  and  that  will  give  the  best 
returns  from  the  fertilizer. 

4.  Unevenness  of  maturity  of  peas  (which  means 
harvesting  them  at  a  great  sacrifice  of  yield  or  else 
poor  quality  in  the  can)  due  to  the  residual  effect  of 
fertilizers  applied  the  year  before  to  the  crop  preceding 
peas  in  a  rotation.  And  a  demonstration  of  methods 
of  correcting  this  residual  effect. 

5.  The  comparative  effect  of  15  different  kinds  and 
amounts  of  fertilizers  on  the  growth  of  peas,  showing 
the  kinds  of  fertilizers  that  are  most  damaging  and 
most  beneficial. 

6.  The  effect  of  different  kinds  of  fertilizers  on  the 
germination  of  peas  and  on  the  root  growth. 

7.  Also  fertilizer  placement  experiments  on  snap 
beans,  tomatoes,  cabbage,  sweet  com,  and  beets. 

Visitors  are  always  welcome,  but  those  in  charge 
of  the  work  cannot  take  time  to  make  detailed  explana¬ 
tions  for  every  individual  visitor.  For  this  reason,  cer¬ 
tain  dates  are  suggested  for  visitors.  On  these  dates 
Mr.  Sayre,  who  is  in  charge  of  the  work,  will  be  at  the 
farm  to  explain  the  experiments.  For  anyone  inter¬ 
ested  in  peas  it  is  suggested  that  visits  be  made  on 
Wednesday,  June  12th,  Tuesday,  June  18th,  Friday, 
June  21st,  and  Thursday,  June  27th.  The  peas  will  be 
harvested  late  in  June  or  early  in  July. 

U.  P.  Hedrick,  Director, 
New  York  State  Agricultural 
Experiment  Station. 
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SPRAGUE -SELLS 

SUPER  PULPER  and  SUPER  FINISHER 


IT  IS  HARD  TO  FIND 


the  necessary  time  to  check  your  hre 
insurance  -  daily  -  during  your  busy 
canning  season. 

Let  us  suggest  a  plan  which  will  give 
you  the 


Never  were  machines  more  truly  named 
than  this  pair  for  they  have  proved 
their  ability  to  do  “superior”  work  to 
the  complete  satisfaction  of  every  user. 


SPRAGUE-SELLS 

SUPER  PULPER 

with  Standard 
Pulley  Drive 


AMOUNT  OF 
PROTECTION 


EVERY  DAY 

OF  YOUR 

PACK 


CANNERS  EXCHANGE  SUBSCRIBERS 


WARNER  INTER-INSURANCE  BUREAU 

Lansing  B.  Warner,  Incorporated 

540  North  Michigan  Avenue 
CHICAGO  ILLINOIS 


SPRAGUE-SELLS 

SUPER  FINISHER 

with  Geared  Head 
Motor  Drive 


CHECK  THESE  OUTSTANDING,  EXCLUSIVE  FEATURES: 

1.  Enormous  Capacity. 

2.  Automatic  Tail  Gate. 

3.  Timken  Roller  Bearings. 

4.  Monel  Screens  Standard. 

5.  Four  Paddles  Eccentric  to  Screen. 

6.  Instant  Two-Way  Paddle  Adjustment. 

7.  Rigid,  Vibrationless  Screen  Support. 

8.  Wing  Nuts  and  Hand  Screws  for  Quickly 
Taking  Machine  Apart. 

9.  Hinged  Openings  for  Constant  Checking 
of  Operation  and  Product. 

10.  All  Parts  Contacting  Product  Including 
Shaft  of  Bronze  or  Monel. 


THEY  INCREASE  YIELD 

•  Super  Pulpers  and  Finishers  obtain  the 
last  ounce  of  usable  material  from  the 
raw  product  fed  to  them.  Through  their 
use  yield  has  been  increased  5%  to  as 
high  as  9%  in  some  instances. 

All  Machines  are  quickly  convertible  for 
either  pulping  or  finishing  simply  by 
changing  hoppers  and  screen.  Juice 
extractor  attachments  can  be  installed, 
too,  at  any  time. 

Write  today  for  full  particulars  of  these 
Super  Machines. 

Modern  Canning  Equipment  jor  all  Food  Products 


to  meet  your  trade  and  reqiurements 


SPRAGUE-SELLS  CORPORATION 


Division  of  FOOD  MACHINERY  CORPORATION 
HOOPESTON,  ILLINOIS 
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Development 
of  New 
Sweet  Corn 
Varieties 

BY  G.  H.  RIEMAN 

Associated  Seed  Growers,  Inc. 

Before  New  York  Canners  School 
March  5th  and  6th,  1935 


Top  row:  A  good,  regular  stock  of  open-pollinated  sweet  corn. 
Bottom  row:  A  hybrid  stock,  bred  from  the  stock  shown  in  the  top  roT». 


Hybrid  sweet  com  strains  and  varieties  are  now 
well  past  experimental  stage  as  demonstrated  by 
the  1934  planting  records  which  show  that  one- 
fifth  of  the  entire  sweet  corn  acreage  of  the  United 
States  was  planted  with  hybrid  stocks. 

The  breeding  methods  used  in  developing  and  pro¬ 
ducing  hybrid  strains  of  sweet  corn  are  new  as  com¬ 
pared  with  the  older  methods  of  breeding  involving 
mass  selection  within  cross-fertilized  lines.  Up  to  about 
1918  various  methods  of  mass  selection  were  used  to 
improve  sweet  corns.  In  general,  these  old  methods  of 
mass  selection  within  cross-fertilized  stocks  produced 
many  improvements  of  real  practical  value  to  canners 
and  due  credit  should  be  given  for  these  valuable  con¬ 
tributions.  However,  it  was  soon  learned  that  the  limit 
of  corn  improvement  by  mass  selection  could  readily 
be  reached  in  comparatively  few  generations  and  that 
continued  breeding  efforts  along  this  line  usually  pro¬ 
duced  negative  results.  Realizing  this  situation,  plant 
breeders  and  geneticists  cast  about  for  new  methods 
of  corn  breeding  which  would  enable  them  to  continue 
the  improvement  of  corn  varieties.  The  practical  result 
of  these  investigations  carried  on  during  the  past 
twenty  years  is  hybrid  sweet  corn. 

It  is  important  for  canners  and  fieldmen  to  know 
something  about  how  hybrid  sweet  corn  seed  is  pro¬ 
duced  in  order  that  they  may  secure  the  best  hybrid 
seed  for  their  needs.  This  knowledge  is  also  useful  as 
an  aid  in  securing  maximum  returns  from  hybrid 
sweet  corn  canning  crops.  Hybrid  sweet  corns  are  all 
produced  by  crossing  pure  parent  stocks  which  are 
commonly  called  inbred  lines.  These  inbred  lines  are 


developed  through  an  intensive  method  of  inbreeding 
whereby  the  pollen  from  the  tassel  of  a  particular  corn 
plant  is  caught  in  a  paper  bag  and  is  transferred  to 
the  silk  of  an  ear  on  the  same  plant.  Thus  the  corn 
plant  which  is  naturally  cross-pollinated  is  self-polli¬ 
nated  under  controlled  conditions.  By  repeating  this 
control  pollination  operation  for  five  or  more  genera¬ 
tions,  inbred  lines  are  produced  which  are  pure  for 
many  important  characters.  However,  they  are  sadly 
lacking  in  vigor  and  in  themselves  have  no  commercial 
value. 

The  most  important  phenomenon  in  regard  to  this 
hybrid  corn  comes  into  play  at  this  point.  Plant  breed¬ 
ers  have  found  that  when  certain  of  these  weak  but 
purified  inbred  lines  are  crossed  they  produce  excep¬ 
tionally  vigorous  plants  in  first  hybrid  generation, 
which  is  now  referred  to  as  hybrid  vigor.  It  has  been 
found  that  only  an  occasional  inbred  line  possesses  the 
ability  to  transmit  unusual  vigor  and  other  desirable 
characters  in  first  generation  hybrid  combinations. 
Therefore,  the  value  of  a  hybrid  stock  of  sweet  com 
depends  upon  purity  and  the  prepotency  of  the  parent 
inbred  lines. 

In  actual  practice  plant  breeders  test  out  a  large 
number  of  inbred  lines  to  determine  which  combina¬ 
tions  produce  the  best  hybrids.  The  next  problem  is 
to  produce  hybrid  seed  of  these  superior  combinations 
in  commercial  quantities.  This  is  accomplished  by  first 
increasing  the  quantity  of  seed  of  the  inbred  lines  in 
thoroughly  isolated  fields.  The  following  year  the  in- 
bred  lines  are  planted  in  alternate  rows  in  large  cross¬ 
ing  fields.  At  tasseling  times  the  inbred  line  which  is 
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A.  K.  ROBINS  &  COMPANY,  INC. 

LOMBARD  &  CONCORD  STS.,  BALTIMORE,  MD. 


Robert  A.  Sindall, 
Pres  -Tfeas. 


Factory:  Cardiff,  Md. 


Harry  R.  Stransbury, 

Vice-Pres. 


the  best  machine  developed  for  placing 
a  like  amount  of  salt  in  each  can/^ 

heVs  see  what  users  say: 


“The  No.  10  Hume  Dispensing  Machine  that  we  have — gave  entire  satisfaction.  The 
machine  was  purchased  on  30  days  trial— we  made  payment.  We  could  think  of  no  better 
recommendation.”  Hoosier  Tomatoes,  Inc.,  Bargersville,  Ind.  (Kenneth  N.  Rider.) 

‘‘We  found  this  Machine  capable  of  doing  all  you  claim  for  it.  Our  experience  in  its 
use  this  year  has  been  satisfactory.  Believe  it  an  economical  device  for  any  one  requiring 
this  nanner  of  depositing  salt.”  Egypt  Canning  Co.,  Fairport,  N.  Y.  (R.  W.  Jessup.) 

“The  Salt  Dispenser  which  we  purchased  from  you  last  season  worked  satisfactorily  and 
gave  us  a  nice  even  distribution  of  salt  throughout  our  products.”  American  Stores  Co., 
Philadelphia,  Pa. 

“Believe  that  we  should  tell  you  how  satisfactory  the  two  Hume  Salt  Dispensing  Machines 
were  which  we  purchased  from  you.  We  used  one  of  these  machines  on  our  No.  10  line  and 
the  other  on  a  No  1  tomato  line.  They  were  entirely  satisfactory.  One  splendid  feature- 

they  deposit  an  equal  amount  of  salt  in  each  can. - they  are  far  superior  to  any  other  type 

of  machine  we  have  ever  used.  They  did  not  give  us  a  minute’s  trouble  during  the  entire 
season.”  Caar  Canning  Co.,  Redkey,  Ind.  (H.  L.  Aukerman.) 

“I  used  the  Hume  Salt  Dispenser  last  season  on  No.  2  tomatoes  on  a  line  running  90  cans 
per  minute.  Expect  to  speed  this  up  to  130  cans  per  minute  in  ‘35  and  anticipate  good  re¬ 
sults.”  J.  Richard  Phillips,  Jr.,  Berlin,  Md. 

‘  ‘Salter  is  giving  100%  satisfaction  in  every  way.  You  are  to  be  congratulated  on  the  sim¬ 
plicity  and  performance  of  this  little  machine.”  Butterfield  Canning  Co.,  Muncie,  Ind. 
(Win.  E.  Butterfield.) 

“We  used  these  (machines)  on  tomatoes  exclusively  to  deposit  the  salt  in  No.  I’s,  2’s,2J’s 
audio’s.  Webelievethe  machine  far  superior  to  any  method  that  has  been  developed.” 
Eaton  Canning  Co.,  Eaton,  Ind.  (R.  M.  Butterfield.) 

*  ‘  Machine  was  used  during  our  spinach  pack  on  a  Straight  line.  We  found  it  entirely  satis¬ 
factory.  We  have  recently  started  on  string  beans  and  installed  it  on  our  Hansen  Semi-auto¬ 
matic  String  Bean  Filler.  This  filler  runs  84  cans  per  minute  and  the  machine  handles  the  salt 
perfectly.”  Mayhaw  Canning  Co.,  Laurel ,  Miss.  (A.  G.  Brush. ) 


TR  Y  IT  FOR  30  DAYS  AT  OUR  EXPENSE 
Just  Say  the  word — 


We  say  of 

HUME  SALT 
DISPENSER 
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to  be  used  as  the  female  parent  is  detasseled  before 
any  pollen  has  an  opportunity  to  shed.  The  other  in- 
bred  line  which  is  to  be  used  as  the  male  parent  is 
allowed  to  shed  pollen  and  it  therefore  has  an  oppor¬ 
tunity  to  pollinate  the  ears  on  the  detasseled  rows 
thus  producing  first  generation  hybrid  seed.  At  har¬ 
vest  time  hybrid  seed  is  picked  from  the  detassleed 
rows  and  inbred  seed  is  picked  from  the  rows  which 
were  allowed  to  shed  pollen.  It  should  be  pointed  out 
here  that  only  first  generation  hybrid  seed  produces 
uniformly  satisfactory  results.  The  second  generation 
hybrid  seed  will  segregate,  producing  plants  of  many 
different  types. 

Since  all  inbred  lines  lack  in  vigor,  it  is  obvious  that 
the  hybrid  seed  produced  on  the  detasseled  inbred  rows 
will  be  somewhat  smaller  in  size  than  regular  seed. 
Therefore,  growers  planting  hybrid  seed  should  keep 
in  mind  the  smaller  quantities  of  seed  per  acre  needed. 
The  superiority  of  an  excellent  hybrid  strain  such  as 
Golden  Cross  Bantam  can  readily  be  nullified  by  plant¬ 
ing  too  thickly.  Planting  rates  in  New  York  State  vary 
from  5  to  15  pounds  per  acre  of  Golden  Cross  Bantam 
seed.  With  good  germinating  seed  of  this  hybrid  from 
5  pounds  to  8  pounds  should  be  planted  per  acre,  de¬ 
pending  upon  soil  fertility  and  local  cultural  practices. 

At  the  present  time  there  are  four  types  of  hybrid 
seed  offered  by  the  seed  trade.  They  are : 

1.  Top-Cross  (open  pollinated  variety  x  inbred  line 
A). 

2.  Single  cross  (inbred  A  x  inbred  B). 

3.  Three-way  cross  (inbred  A  x  inbred  B)  x  inbred 
C. 

4.  Double  cross  (inbred  A  x  inbred  B)  x  (inbred  C 
X  inbred  D). 

Of  these  four  types  the  top-crosses  and  the  single 
crosses  are  used  in  the  largest  volume.  Potentially  the 
single  crosses  possess  the  greatest  uniformity  and  the 
highest  yielding  ability.  Next  in  order  of  excellency 
may  be  classified  the  three-way  crosses  and  the  double 
crosses.  The  top-crosses  are  usually  intermediate  in 
performance  between  good  open  pollinated  varieties 
and  good  single  crosses. 

New  hybrid  sweet  corn  strains-  and  varieties  should 
be  thoroughly  tested  for  adaptability  in  trial  plantings 
before  using  them  in  large  acreages.  The  canner  has  a 
right  to  expect  hybrid  sweet  corn  to  perform  better 
than  open  pollinated  varieties  when  considering  the 
following  points: 

1.  Due  to  hybrid  vigor  higher  yields  should  be  ob¬ 
tained  in  both  tons  of  husk  corn  per  acre  and 
pounds  of  cut  com  per  ton. 

2.  Better  quality  mainly  as  a  result  of  its  greater 
uniformity  in  maturity  and  ear  shape  and  size. 

3.  More  vigorous  stalk  growth  should  be  obtained 
as  a  result  of  hybrid  vigor. 

4.  Higher  resistance  to  sweet  corn  diseases. 


FIELD  TESTS  OF  HYBRID-INBREDS  AND 
TOP  CROSSES  AT  GENEVA 

By  W.  T.  Tapley 

Before  New  York  Canners  School 
March  5th  and  6th,  1935 

ON  the  canning  crops  farm  at  the  Experiment 
Station  in  Geneva  a  considerable  number  of 
the  most  promising  of  these  new  corns  have 
been  in  trial  since  1929.  A  sheet  summarizing  the  rec¬ 
ords  on  18  yellow  hybrids  and  top  crosses  grown  in 
1934  showed  data  on  each  for  plant  height,  ear  length, 
number  of  kernel  rows,  ears  per  plant,  tillers,  and  days 
to  edible  maturity.  Copies  of  this  tabular  data  may 
be  had  from  the  speaker.  This  data  shows  that  within 
the  list  of  hybrids  now  available  we  may  expect  to 
find  in  the  same  range  in  regard  to  any  specific  char¬ 
acter  as  we  are  accustomed  to  find  in  the  standard  list 
of  open  pollinated  sorts.  A  range  of  75  days  to  100 
days  in  time  to  reach  edible  maturity  and  a  variation 
in  number  of  rows  per  ear  of  from  8  to  20  is  an  ex¬ 
ample.  If  any  particular  type  of  ear  has  been  favored 
in  the  open  pollinated  sorts  it  can  be  matched  by  a 
hybrid  or  top  cross. 

Search  of  the  advertised  list  of  these  new  corns 
shows  a  rather  varied  list  of  names  or  systems  of 
naming.  It  is  believed  that  in  purchasing  any  of  these 
it  is  particularly  necessary  to  read  carefully  the  de¬ 
scriptions  given  and  to  be  sure  it  is  understood  just 
what  is  being  offered. 

Attention  was  called  to  three  bulletins  describing 
or  defining  hybrid  sweet  corn. 

The  What  and  How  of  Hybrid  Com,  U.  S.  D.  A. 
Bulletin  No.  1744. 

Golden  Cross  Bantam  Sweet  Corn,  U.  S.  D.  A. 
Circular  No.  268. 

Crossed  Sweet  Corn,  Connecticut  Agriculture 
Experiment  Station  Bulletin  No.  361. 

The  Wisconsin  Department  of  Agriculture  and  Mar¬ 
kets  at  Madison  has  issued  a  regulation  defining  hybrid 
field  corn  and  describing  conditions  under  which  it  may 
be  sold  in  that  State.  Such  regulations  to  be  effective 
July  1, 1935.  This  places  hybrid  corn  in  a  separate  class 
and  may  be  the  forerunner  of  regulations  in  other 
States. 

Golden  Cross  and  Top  Crossed  Sunshine  are  now  used 
for  planting  the  fertilizer  plots  at  the  Station  and  have 
given  excellent  results  for  yield,  uniformity  and  vigor. 


YOU  Have  it  at  your  finger  tips 

for  its  all  in  the 

1935  ALMANAC 

use  yours  for  all  canning  data 
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KETTLES 


by  Langsenkamp 


All  Types—  All  Sizes 
For  All  Purposes 

Steam  jacketed  kettles,  stationary  or  tilting  -  -  of 
capacity  ranging  from  five  gallons  to  500  and  larger  gal¬ 
lons  -  -  designed  and  built  by  an  organization  with  65 
years  experience  of  meeting  the  need  of  many  in¬ 
dustries  -  -  chemical,  pharmacentical,  brewing,  etc.  as  well 
as  the  canning  field.  Langsenkamp  design  and  Langsen- 
kamp  coppersmithing  produce  kettles  of  marked  superior¬ 
ity  in  performance. 

If  you  measure  kettle  value  by  performance 
and  dependability  Langsenkamp  Kettles  are 

LOWER  PRICED. 


INDIANAPOLIS,  INDIANA 


MODERNIZE 

NEW -WAY 

LABELERS  and  CASERS 

ADJUSTABLE  LABELERS  -  ALL  CANS 

C— 1 2,  No.  1 2  to  6  oz.  tomato  paste 
C— 1 0,  No.  1 0  to  6  oz.  tomato  paste 
M— H,  No.  3  to  2  oz.  cans 


NEW-WAY  CANNING  MACHINES  CO. 

HANOVER,  PENNA. 

Distributors:  Leon  Savaria  53  W.  Jackson  Blvd.  Chicago.  H.  W. 
Brintnall  Co.,  San  Francisco,  Seattle  &  Los  Angeles.  Purdy  Patent 
Machinery  Co.,  George  St.,  London  N.W.i-England. 


SHOULD  BE 

In  Every  Cannery  Office 
Complete  Course  in  Canning” 

As  an  insurance  against  loss 

New  Low  Price  $5.00 

Published  by 

The  Canning  Trade 
Baltimore,  Md. 


Plain. 

Varnished. 

Embossed. 


HANSEN  CANNING  MACHINERY  CORP. 

CEDARBURG,  WISCONSIN 
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Simpson  &  Doeller 

CO.  . 
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CROP  REPORTS 

Condition  of  Canners’  crops  as  reported  direct  by  Canners.  You  need  this 
kind  of  information,  and  should  appreciate  its  value.  Contribute  your  share 
and  keep  this  column  up  to  the  minute.  We  urge  your  co-operation  and  invite 
your  communications. 


TOMATOES 

THORNEY,  ARK.,  June  6,  1935 — About  100  acres 
under  contract  and  about  60  per  cent  set.  Last  year 
was  almost  a  failure  with  us;  contracted  for  90  acres 
and  canned  842  cases  No.  2’s.  Prospects  for  this 
season  are  fairly  good  to  date. 

FEDERALSBURG,  MD.,  June  12,  1935— Early 
plants  getting  off  to  a  nice  start;  local  grown  plants 
being  set  under  favorable  conditions. 

DELTA,  PA.,  June  11,  1935 — Not  all  set  as  yet; 
shortage  of  plants  in  this  section. 

MIDWAY,  TENN.,  June  8,  1935 — So  far  we  have 
had  a  much  better  season  than  for  the  past  two  years. 
Normal  acreage  and  mostly  all  set.  Plenty  of  rain. 

CORN 

GORHAM,  ME.,  June  12,  1935 — Just  finished  plant¬ 
ing.  Have  had  a  nice  rain.  Conditions  for  germina¬ 
tion  good.  Acreage  a  little  more  than  last  year. 

DELTA,  PA.,  June  11,  1935 — A  little  slow  in  coming 
up ;  weather  has  been  cold. 

WATERBURY,  VT.,  June  6, 1935 — Golden  Bantam: 
Crop  is  practically  all  in  the  ground.  Soil  and  weather 
conditions  good.  Acreage  about  same  us  usual. 
Farmers  are  more  cheerful  than  last  year  at  this  time, 
as  they  are  getting  a  fair  price  for  their  milk,  this 
being  a  dairying  area.  They  are,  therefore,  using 
more  commercial  fertilizer  in  starting  their  crops, 
which  bids  fair  for  a  better  start,  stand  and  yield. 
Looks  good  for  a  good  season,  but  of  course,  it  is  far 
too  early  to  make  any  correct  predictions.  However, 
a  good  seed  bed  with  a  good  start  is  a  big  advantage 
to  offset  any  adverse  weather  conditions  that  might 
come  later  in  the  season. 

BEANS 

FEDERALSBURG,  MD.,  June  12,  1935— String¬ 
less  :  A  little  late  but  prospects  look  favorable  for  crop. 

WATERBURY,  VT.,  June  6,  1935 — Wax:  Crop  is 
just  being  planted.  Soil  and  weather  conditions  almost 
ideal.  About  the  same  acreage  as  usual. 

FRUIT 

MACHIAS,  ME.,  June  12,  1935 — Blueberries: 

Recent  rains  will  no  doubt  help  the  crop  outlook,  as 
this  section  has  had  a  long  dry  spell.  The  acreage  has 
been  smaller  for  the  last  few  years  due  to  low  prices 
for  berries,  and  this  acreage  is  slightly  reduced  this 
year.  The  increase  in  fresh  shipments  also  tends  to 
keep  the  canned  product  volume  down  to  consumption. 
Just  how  many  of  the  fresh  shipments  go  into  frozen 


pie  stock  is  hard  to  determine,  but  it  is  sure  that  con¬ 
siderable  amount  does  and  it  makes  it  hard  to  check 
up  on  possible  pie  filling  competition.  It  is  the  writer’s 
guess,  and  it  can  only  be  a  guess,  as  estimates  of  blue¬ 
berries  at  this  time  in  the  growth  are  only  guesses, 
that  the  crop  should  not  be  heavier  than  the  demand 
for  the  canned  products,  considering  the  fresh  outlet 
as  taking  care  of  reasonable  amounts.  In  the  nature 
of  comments  would  add  that  the  pack  of  blueberries 
being  offered  the  trade  will  be  superior  to  that  of 
former  years  as  steady  improvements  in  harvesting  are 
being  made.  For  many  years  the  berries  being  handled 
in  large  volume  were  subjected  to  rough  treatment,  but 
they  are  now  being  handled  more  as  becomes  the  very 
perishable  berry  they  are,  and  results  in  the  canned 
product  are  noticeable. 

WHAT’S  NEW  IN  GRADING 

By  Spencer  G.  Duncan 

State  Department  of  Agriculture 
Before  New  York  Canners  School 
March  5th  and  6th,  1935 

INSPECTION  of  raw  products  for  canning  purposes 
continues  to  gain  each  year  in  New  York  State.  Last 
year  almost  fifty-seven  thousand  loads  were  in¬ 
spected  by  our  farm  products  inspectors.  These  loads 
represented  a  total  volume  of  161,408,731  pounds  or 
more  than  80,700  tons.  Listing  the  various  commodi¬ 
ties  according  to  their  importance  we  find  that  toma¬ 
toes  lead  all  other  products  with  a  total  volume  of  128,- 
108,505  pounds;  apples  came  second  furnishing  16,- 
727,047  pounds;  cherries  third  with  13,799,451  pounds 
and  spinach  last  with  2,773,728  pounds.  New  York 
State  inspects  about  one-sixth  of  all  tomatoes  inspected 
in  the  United  States.  In  regard  to  our  position  accord¬ 
ing  to  the  grade  it  is  gratifying  to  learn  that  our  state, 
according  to  the  latest  inspection  reports,  stands  fourth 
in  the  production  of  No.  1  tomatoes,  being  preceded 
only  by  Oregon,  Colorado  and  Ohio.  Our  average  per¬ 
centage  of  No.  I’s  was  65.79  and  the  percentage  of 
No.  2’s  32.07.  This  is  a  fine  record  and  the  fieldmen 
played  no  small  part  in  creating  it.  I  desire  to  state, 
at  this  time,  that  their  cooperation  with  our  inspectors 
has  been  one  hundred  per  cent  and  we  appreciate  it. 

Already  four  new  factories  have  requested  tomato 
inspection  for  the  coming  season.  This  will  bring  a 
total  of  more  than  thirty  receiving  stations  under  in¬ 
spection.  We  hope  that  sometime  in  the  near  future 
all  factories  will  be  purchasing  tomatoes  and  other 
products  on  a  graded  basis. 

I  would  like  to  say  just  a  few  words  about  sweet 
corn  grades  before  turning  the  floor  over  to  Mr.  Lewis. 

[^Continued  on  Page  26) 
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COOK  ROOM 

EQUIPMENT 


GRAMS  of  INTEREST 


lOWA-NEBRASKA  CANNERS  in  meeting  at  Des  Moines 
Saturday,  June  8th,  unanimously  voted  to  continue  wage  pro¬ 
visions  of  the  Canning  Code. 

GREAT  LAKES  FRUIT  INDUSTRIES,  Benton  Harbor, 
Michigan,  are  adding  tomatoes  to  their  output  this  season,  hav¬ 
ing  contracted  for  100  acres. 

FRANK  ELLIOTT,  for  many  years  sales  manager  for  G.  P. 
Halferty  &  Company,  Seattle,  Washington,  salmon  operators, 
has  joined  Henry  W.  Peabody  &  Company  as  manager  of  their 
Northwest  offices  taking  charge  at  Seattle  June  1st. 

BEATTY,  STEVENS  &  COMPANY,  conducting  a  canned 
foods  brokerage  business,  have  moved  from  606  Mission  Street, 
San  Francisco,  California,  to  116  First  Street. 

WILLIAM  F.  DUNKER,  581  Terrace  Avenue,  Cincinnati, 
Ohio,  is  seeking  information  regarding  practices  and  methods 
for  the  packing  of  tuna  fish  and  the  necessary  equipment,  with 
a  view  to  entering  the  business. 

A  TWO  STORY  ADDITION,  20x65  feet,  is  being  built  to 
the  Ackley,  Iowa  plant  of  Marshall  Canning  Company,  Mar¬ 
shalltown,  Iowa. 

STANDARD  BRANDS,  INC.,  formally  opened  its  new  $1,- 
500,000  plant  in  an  East  Bay  suburb  of  San  Francisco  June  6th. 
The  plant  occupies  an  eight  acre  tract  and  includes  nineteen 
buildings  in  architecture  of  Mission  style. 


CONTINUOUS  COOKER 
For  any  size  can,  any  capacity, 
for  either  cookins  or  cooling. 
Built  in  several  styles  and 
types.  For  Tomatoes,  Tomato 
Juice,  Fruits,  etc. 


CONTINUOUS  COOKER 


RETORTS 

All  steel,  electric  welded  42"  diam. 
for  any  capacity  desired,  1,  2,  3,  or  4 
crates. 


RETORT 


ALLEN  COUNTY  CANNING  COMPANY,  Scottsville,  Ken¬ 
tucky,  are  making  many  alterations  and  repairs  about  the  plant 
in  preparation  for  an  increase  in  their  tomato  pack.  The  boil¬ 
ers  are  now  being  overhauled  and  new  fiues  installed. 


STEAM  HOIST 
For  circular  retort  installation. 
Built  any  [height  or  length 
arm. 


JAMES  J.  McCURDY,  78  years  old,  one  of  Maine’s  pioneer 
sardine  canners,  died  recently  at  Lubec,  Maine.  Mr.  McCurdy 
had  lived  at  Lubec  all  his  life,  being  associated  with  his  late 
brother,  John  P.  McCurdy  as  the  Columbian  Packing  Company, 
later  acquiring  the  Union  Sardine  Company. 


STEAM  HOIST 


FRED  ALLEN  of  Victor,  New  York,  and  Elmer  Allen  of 
Ontario,  New  York,  recently  purchased  the  Manchester,  New 
York,  plant  of  the  Salter  Canning  Company.  The  new  com¬ 
pany  will  be  known  as  Allen  Brothers  Canning  Company  and 
will  pack  corn,  wax  beans,  kidney  beans,  carrots,  beets,  toma¬ 
toes  and  kraut. 


COOLING  TANK 

Cooling  continuously  between  cook 
room  and  warehouse.  All  steel,  heavy 
chain,  built  any  length,  either  one  row 
or  double  row  crate  travels. 


JAMES  N.  DeCECCO,  Vienna,  Maryland,  has  been  named 
supervisor  of  production  for  the  plants  of  Hillsboro-Queen  Anne 
Cooperative  Corporation,  Baltimore,  Maryland. 


COOLING  TANK 


WALTER  KEMP,  Kemp  Brothers  Packing  Company,  Frank- 
ford,  Indiana,  who  had  a  serious  accident  some  time  ago,  is 
showing  steady  improvement  and  expects  to  be  in  his  usual 
good  health  in  the  very  near  future. 

THE  COMMERCIAL  EXCHANGE  OF  PHILADELPHIA, 
about  June  1st,  issued  a  pamphlet  designed  to  provide  informa¬ 
tion  to  those  who  may  be  interested  in  the  broader  development 
of  an  Exchange  futures  market  in  canned  foods.  The  pamphlet 
was  designed  to  include  data  necessary  to  acquire  a  background 
concerning  the  past  supply  situations  and  their  effect  upon 
prices.  The  importance  of  the  various  States  and  sections  in 
the  production  of  the  major  canned  commodities  is  illustrated 
by  means  of  maps  which  also  provide  a  means  for  appraising 
the  importance  of  weather  and  crop  condition  reports  from  the 
various  producing  sections.  In  addition,  the  workings  of  the 
Exchange  are  clearly  outlined  to  familiarize  interested  parties. 
Additional  copies  of  the  pamphlet  sell  for  10c  each,  and  can  be 
procured  by  addressing  the  Exchange  at  the  Bourse,  Philadel¬ 
phia,  Pennsylvania. 


ALSO: 

OPEN  KETTLES 
PERFORATED  CRATES 
TRAMRAIL 
CONTROLLERS 
CRATE  TRUCKS 
ETC.  ETC. 


CONVEYOR  TYPE 
COOKERS  &  COOLERS 


For  cooking  &  Cooling  continuously 
many  size  cans  or  containers.  Ideal  for 
Tomato  Juice  high  speed  production. 


BERLIN  CHAPMAN  CO.  BERLIN,  WIS 
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June  17, 1935 


BETTER  PROFITS 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods:  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


There  is  not  a  canner  in  the  land  but  what,  before 
he  starts  a  round  of  calls  on  the  trade  in  the  spring, 
will  see  to  it  that  his  wardrobe  and  accessories, 
shoes,  hat,  tie,  etc.,  are  in  good  shape  and  presentable. 
The  home  of  each  is  his  pride  and  joy,  the  personal 
possessions,  auto,  radio  and  so  on  are  claimed  to  be 
the  best  of  their  kind. 

What  about  the  surroundings  of  the  plant  where 
the  money  to  keep  up  personal  appearances  comes  from 
or  ought  to,  at  least?  How  does  that  plant  impress 
the  average  passer  by?  Is  it  a  credit  to  the  town  in 
which  it  is  located?  Do  other  residents  when  showing 
visitors  about  town,  point  to  it  with  pride? 

Last  night  I  drove  by  a  canning  factory  where  good 
canned  foods  have  been  put  up  year  after  year  for 
some  time.  A  great  many  cases  of  these  canned  foods 
are  marketed  each  year  under  factory  labels.  The 
quality  of  the  packs  has  been  such  as  to  warrant  pride 
in  the  output.  Personally  I  know  of  consumers  who 
would  be  pleased  to  know  the  location  of  the  plant 
and  to  visit  it  if  invited  to  do  so.  Here  it  is,  close  to 
the  main  traveled  highway,  spreading  out  over  the 
landscape  as  only  a  canning  plant  can  spread,  and  a 
weather  beaten  sign  along  the  front  of  the  main  build¬ 
ings  tells  only  that  such  and  such  a  canning  company, 
packing  so  and  so  is  presumably  located  there.  No 
mention  of  brands  at  all,  and  a  retail  store  where 
products  of  the  plant  might  be  and  possibly  are  sold 
is  only  a  short  stone  throw'  aw^ay.  The  pay  roll  for 
labor  at  the  plant  is  considerable;  the  payments  to 
growers  for  crops  for  canning  help  swell  the  total  of 
bank  deposits  in  the  town  appreciably.  Pride  in  their 
job  would  prompt  workers  and  growers  alike  to  buy 
the  products  of  the  plant,  IF  the  owners  were  only 
alive  to  their  sales-building  opportunities.  Housewives 
passing  the  plant  to  or  from  their  homes  only  twelve 
miles  distant  in  a  city  of  over  three  hundred  thousand 
would  be  easily  persuaded  to  buy  goods  under  the  fac¬ 
tory  labels  if  retail  grocers  were  posted  concerning 
the  opportunity  they  might  have  for  saying,  “You 
know,  madam,  these  canned  lima  beans  are  put  up  only 
twelve  miles  from  here  on  the  road  east.”  Of  course, 
in  order  to  make  this  sales  appeal  most  effective  the 
factory  should  post  a  list  of  brands  packed  in  order 
that  all  who  pass  the  plant  may  know  the  variety  of 
products  produced  there. 

A  large  packer  of  foods  in  Central  New  York  State 
used  to  conduct  a  model  tea  room  on  a  scenic  highway 


and  in  it  displayed  and  sold  all  their  products.  You’d 
be  surprised  to  know  how  many  people  from  great  dis¬ 
tances  stopped,  looked  and  bought.  And  how  many 
continued  to  ask  their  local  grocers  at  home  for  the 
products  they  first  sampled  while  on  a  pleasure  trip. 
Take  your  own  case,  you  are  a  typical  consumer. 
Wouldn’t  you  be  more  receptive  to  the  careful  sampling 
and  judging  of  a  product  while  on  a  vacation  trip,  out 
for  a  good  time  and  with  money  in  your  pocket  to 
spend  ? 

Getting  back  to  the  plant  I  passed  last  night,  the 
surroundings  could  be  improved.  At  present  a  truck 
garden  occupies  the  space  in  front  of  the  factory  which 
might  well  be  used  as  a  lawn.  The  crops  in  the  garden 
may  be  crops  for  canning,  if  they  are,  the  plant  owners 
might  better  have  secured  them  from  some  grower 
more  distant.  Maybe  the  ground  in  front  belongs  to 
others  and  if  it  does,  the  plant  operators  should  rent 
it  and  use  it  for  dressing  up  the  front  of  the  plant. 

As  I  pointed  out  at  the  beginning  of  this  article,  no 
canner  would  think  of  calling  on  trade  and  not  making 
an  attempt  to  look  his  best  while  on  the  trip.  At  least 
customers  think  more  of  a  man  who  is  neatly  if  not 
expensively  dressed.  Your  plant  is  just  as  truly  indica¬ 
tive  of  your  personality  as  your  clothes.  Consumers 
and  customers  alike  pass  it  daily,  three  hundred  and 
sixty-five  times  a  year,  year  after  year.  It  looks  brave 
and  fair  when  first  built,  it  does  truly  represent  the 
high  hopes  of  the  owners  as  they  start  production  the 
first  year.  Time  passes  and  the  lean  years  come  as 
they  always  have,  money  is  scarce  and  in  the  pressure 
of  getting  funds  for  seed,  payrolls  and  for  a  few  needed 
pieces  of  machinery  the  painting  of  the  factory  is  neg¬ 
lected.  Consumers  passing  have  heard  rumors  that 
all  is  not  well  financially  with  your  operations  and  the 
neglect  of  your  plant  confirms  their  impression.  Then 
some  other  brand  of  canned  foods  is  shown  to  them, 
its  labels  are  attractive,  the  dealer  tells  how  well  it  is 
liked  by  those  who  have  used  it  and,  remembering  how 
run  down  at  the  heel  your  plant  looks,  they  feel  that 
your  old  brands  are  probably  not  up  to  their  former 
standards  of  quality  and  you  lose  a  consuming  cus¬ 
tomer. 

No  one  can  expect  you  to  operate  a  tea  room  or 
restaurant  for  the  purpose  of  popularizing  your  brand 
of  canned  foods  among  tourists,  if  you  have  no  rea¬ 
sonable  expectation  of  selling  them  later,  but  your 
business  has  a  right  to  expect  you  will  keep  the 
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grounds  of  your  plant  well  kept  and  attractively  land¬ 
scaped.  Paint  costs  little,  it  protects  your  property 
against  the  elements,  its  liberal  use  stamps  your  plant 
as  one  producing  quality  goods  kept  to  a  high  standard. 

With  your  factory  buildings  well  and  often  painted, 
grounds  attractive  and  surroundings  of  each  in  keep¬ 
ing  with  the  conduct  of  a  high  class  business,  go  a  step 
further  toward  building  business  and  good  will  inex¬ 
pensively.  You  may  be  located  in  a  small  village  with 
only  one  main  road  passing  through,  you  may  be  on 
the  outskirts  of  a  comparatively  large  city.  Wherever 
you  are,  erect  bill  boards  on  highways  into  and  out  of 
town  and  on  them  tell  your  customers  and  those  you 
hope  to  make  customers  that  your  plant  is  located  in 
town  and  that  you  welcome  visitors.  Large  enterprises 
conduct  regular  tours  of  inspection  through  their 
plants,  they  secure  thousands  of  dollars  worth  of  ad¬ 
vertising  each  year  in  this  manner.  You  may  feel  that 
a  housewife  is  not  interested  in  your  plant  but  if  you 
do  you  are  mistaken.  If  she  happens  to  be  only  slightly 
of  the  opinion  she  would  enjoy  visiting  a  canning  fac¬ 
tory,  certainly  your  advertised  invitation  via  bill 
boards  along  the  roads  will  help  get  her  finally  in  the 
notion.  Once  in  your  plant  it’s  your  job  to  interest  her 
in  asking  for  your  brands  at  her  favorite  grocery 
store. 

As  far  as  your  dealers  and  representatives  are  con¬ 
cerned,  this  is  the  season  of  the  year  when  you  ought 
to  have  them  at  your  plant.  Ask  your  distributors  to 
notify  their  customers  that  you  welcome  visitors  at 
your  office  and  plant  and  urge  them  to  get  up  parties 
to  make  a  tour  of  inspection  of  your  place  while  can¬ 
ning  is  going  on.  You  may  entertain  them  as  lavishly 
as  you  wish  while  they  are  your  guests  but  even  if  you 
do  not  do  this,  you’ll  come  closer  to  making  them  think 
more  often  of  your  product  than  you  can  by  means  of 
most  any  other  method  of  advertising. 

Do  not  overlook  this  summer  the  business-building 
possibilities  in  having  visitors  all  during  the  time  you 
are  canning.  Start  first  with  the  homefolks.  If  you 
can,  stage  picnics  and  have  the  town  out  as  far  as  you 
can.  Then  have  your  representatives  start  in  the  town 
nearest  and  invite  dealers  and  anyone  they  may  feel 
like  asking  to  accompany  them.  Be  certain  everyone 
in  a  growing  circle  about  the  town  in  which  your  plant 
is  located  knows  where  it  is,  what  is  packed  in  it,  and 
that  they  are  welcome  to  visit  it  any  time  when  you 
are  busy  if  they  will  only  notify  you  a  little  in  advance. 
After  you  have  done  this,  do  a  little  more  and  appeal 
to  state  pride  when  you  are  so  far  away  from  home 
you  will  not  expect  to  get  many  consumers  to  make 
the  trip.  Dwell  on  the  fact  your  plant  helps  to  carry 
the  burden  of  taxes  in  the  state,  swells  the  total  income 
of  farmers  and  by  means  of  the  high  standard  of  qual¬ 
ity  which  is  packed  in  the  cans,  does  valuable  adver¬ 
tising  service  for  the  state  as  a  whole. 

All  these  suggestions  if  carried  out  will  not  prove  a 
heavy  burden  on  your  pocket  book,  you’ll  build  a  lot 
of  good  will  and  in  time  be  in  a  position  to  do  more 
advertising  in  newspapers  and  other  mediums  you  see 
other  canners  using  now.  Your  sales  and  profits  will 
increase  as  you  do  this. 


STRANGE  THINKING 

N  Modern  Merchant  and  Grocery  World  (Phila.) 

under  “Echoes  From  Death  of  the  Code,”  Paul  S. 

Willis,  President  Associated  Grocery  Manufacturers 
of  America,  is  quoted: 

“This  clarifying  decision  will  go  far  to  remove  the 
uncertainty  which  has  been  hanging  over  our  indus¬ 
try,  and  it  will  enable  business  men  to  better  plan 
their  future  operations.” 

And,  then,  in  the  same  article,  in  fact  in  the  very 
next  line,  we  read: 

“ABOLITION  OF  CODE  HAS  ALREADY  PRODUCED  ONE  MAJOR 
PRICE  WAR — CIGARETTES 

One  of  the  first  things  that  followed  the  abolition  of 
the  code  was  the  cigarette  price  war  in  various  sec¬ 
tions  of  the  country.  Department  stores,  grocery  and 
chain  stores,  drug  stores  and  tobacco  stores,  appar¬ 
ently  joined  in  a  successful  effort  to  completely  elimi¬ 
nate  the  profit  from  cigarettes,  etc.,  etc.” 

Further  sub-heads  in  this  grocery  journal  article 
read: 

“A.  &  P.  Co.  Already  Price-Cutting,”  “Price-Cut¬ 
ting  Rampant  in  New  York.” 

“Enable  any  man  to  better  plan  his  operations?” 
Whatdoyoumean  ? 


OPPORTUNITY  GIVEN  TO  BE  HEARD  ON  PRO¬ 
POSED  BUDGET  AND  BASIS  OF  CONTRIBU¬ 
TION  FOR  CANNING  INDUSTRY 

The  Code  Authority  for  the  canning  industry  has 
made  application  to  the  National  Industrial  Recov¬ 
ery  Board  for  approval  of  a  $150,000  budget,  and 
the  basis  of  contribution  to  cover  code  administration 
expenses  for  the  twelve  months  figuring  June  17,  1935, 
provided  the  National  Industrial  Recovery  Act  is  ex¬ 
tended. 

The  basis  of  contribution  proposed  is  at  the  rate  of 
one-tenth  of  one  per  cent  per  case  with  the  following 
provisions : 

Production  is  converted  to  uniform  basis  of  No.  2 
cans  at  24  cans  per  case. 

No  company  which  packs  less  than  1000  such  cases 
would  be  subject  to  any  assessment,  and 

No  company  whose  principal  line  of  business  is  other 
than  canning  and  packs  less  than  6000  such  cases,  i.  e. 
No.  2  cans  at  24  cans  per  case,  will  be  subject  to  assess¬ 
ment. 

Suggestions  or  objections  concerning  the  budget  and 
basis  of  contribution  must  be  submitted  to  Deputy  Ad¬ 
ministrator  Weld  M.  Stevens,  Room  505  Barr  Build¬ 
ing,  910  17th  Street,  N.  W.,  Washington,  D.  C.,  prior 
to  June  6th. 
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With  Canned  Foods  Distributors 

The  Distributors^  Viewpoint 


A,  B,  C  AGAIN 

HOLESALE  grocers,  as  represented  by  the 
National- American  Wholesale  Grocers’  Associ¬ 
ation,  and  manufacturers,  through  the  medium 
of  the  Associated  Grocery  Manufacturers  of  America, 
have  lost  no  time  in  joining  with  the  canners  in  placing 
themselves  on  record  against  the  revised  amendments 
now  proposed  for  AAA. 

Insofar  as  the  canned  foods  industry  is  concerned, 
the  new  amendments  go  even  further  than  the  original 
proposed  revisions,  and  in  the  event  of  the  enactment 
of  the  proposals  now  before  Congress,  arbitrary 
A-B-C  grading  and  labeling  for  canned  foods  appears 
a  certainty. 

Francis  L.  Whitmarsh,  chairman  of  the  pure  food 
and  legislative  committee  of  National- American,  this 
week  analyzes  the  proposed  amendments,  from  the 
standpoint  of  the  canning  and  canned  foods  distribut¬ 
ing  trades,  as  follows: 

“This  proposed  bill  would  not  invalidate  any  market¬ 
ing  agreement  or  license  under  any  such  agreement  in 
existence  under  the  present  statute.  In  substitution  of 
the  plan  to  license  processors  and  handlers  of  agricul¬ 
tural  products,  proposed  earlier  in  Congress,  the  Ad¬ 
ministration  bill  would  establish  an  order  system 
instead  of  licenses,  which  proposed  system  would  be 
somewhat  along  the  lines  of  procedure  of  the  Federal 
Trade  Commission. 

“It  is  suggested  in  the  proposed  bill  that  the  Secre¬ 
tary  of  Agriculture  shall  issue  orders  applicable  to 
processors,  associations  of  producers,  and  others 
engaged  in  the  handling  of  any  agricultural  commodity 
or  product  thereof,  which  orders  shall  regulate  the 
handling  of  such  commodities  ‘in  the  current  of  inter¬ 
state  or  foreign  commerce,  or  in  substantial  competi¬ 
tion  with,  or  so  as  directly  to  burden,  obstruct,  or  affect 
interstate  or  foreign  commerce  in  such  commodity,  or 
products  thereof.’  You  will  recognize  that  this  langu¬ 
age  is  being  inserted  for  the  purpose  of  meeting  the 
views  of  the  Supreme  Court  in  the  Schechter  case.  It 
is  provided  that  such  orders  of  the  Secretary  shall  be 
applicable  to  milk,  fruits  (including  nuts)  and  vege¬ 
tables,  and  products  thereof. 

“The  bill  provides  that  orders  issued  by  the  Secre¬ 
tary  shall  contain  certain  definite  provisions.  For 
instance,  in  the  case  of  fruits  and  their  products,  and 
vegetables  and  their  products,  such  orders  would  con¬ 
tain  terms  and  conditions,  among  others,  as  follows : 

“(a)  Limiting,  or  providing  methods  for  limiting, 
the  total  quantity  of  any  commodity  or  of  any  grade, 
size  or  quality  thereof  produced  during  any  specified 
period  or  periods,  which  may  be  marketed  by  handlers ; 
(b)  Allotting,  or  providing  methods  for  allotting,  the 
amount  of  any  commodity,  or  of  any  grade,  size,  or 
quality  thereof  which  each  handler  may  purchase  or 


handle  during  a  specified  period;  (c)  Allotting,  or 
providing  methods  for  allotting,  the  amount  of  any 
commodity  or  any  grade,  size  or  quality  thereof  which 
each  handler  subject  to  such  order  may  sell;  (d)  Fix¬ 
ing,  or  providing  methods  for  fixing,  minimum  prices 
at  which  any  commodity,  or  any  grade,  size  or  quality 
thereof  shall  be  purchased  by  the  first  handlers;  (e) 
Fixing,  or  providing  methods  for  fixing,  minimum 
prices  at  which  any  commodity,  or  any  grade,  size  or 
quality  thereof  shall  be  sold  by  the  first  handlers;  (f) 
Prohibiting  unfair  methods  of  competition  and  unfair 
trade  practices;  (g)  Providing  that  such  commodity 
or  any  grade,  size  or  quality  thereof  shall  be  sold  by 
handlers  only  at  prices  filed  by  such  handlers.  The 
Secretary  would  be  required  to  give  notice  of,  and  an 
opportunity  for,  a  hearing  on  any  proposed  order  or 
any  amendment  of  an  existing  order. 

“It  is  provided  that  no  order  shall  become  effective 
until  the  handlers  of  not  less  than  50  per  cent  of  the 
volume  of  the  commodity  covered  by  such  order,  shall 
have  signed  a  marketing  agreement  regulating  the 
handling  of  such  commodity.  Notwithstanding  the 
fact  that  handlers  of  more  than  50  per  cent  of  any 
commodity  had  refused  or  failed  to  sign  a  marketing 
agreement,  an  order  would  become  effective  after  the 
Secretary  of  Agriculture,  with  the  approval  of  the 
President,  determined  that  the  refusal  or  failure  to 
sign  a  marketing  agreement  tended  to  prevent  the 
carrying  out  of  the  provisions  of  the  Act,  and  that  the 
issuance  of  such  an  order  was  the  only  practical  means 
of  advancing  the  interests  of  producers  of  such  com¬ 
modity  and  is  favored  by  at  least  two-thirds  of  such 
producers. 

“IN  ADDITION  to  the  provisions  which  we  have 
described  briefly,  the  proposed  bill  would  attempt  to 
bring  about  greater  co-operation  between  the  federal 
and  state  governments  in  order  to  co-ordinate  the 
various  programs  relating  to  the  handling  of  agricul¬ 
tural  commodiites  or  products  thereof. 

“ARGUMENTS — The  bill  which  has  been  proposed 
by  the  Agricultural  Adjustment  Administration  is  sub¬ 
ject  to  the  same  criticism  as  was  the  original  licensing 
measures,  on  the  ground,  among  others,  that  it  would 
place  in  the  hands  of  the  Secretary  of  Agriculture 
almost  unlimited  poiver  and  authority  over  the  packing 
and  distribution  of  vegetables  and  fruits  and  the 
products  thereof. 

“IN  ADDITION,  observe  that  the  measure  contains 
a  most  objectionable  provision  in  that  it  would  give 
the  Secretary  authority,  through  an  Administration 
order,  to  allot  the  amount  of  any  commodity  or  any 
grade,  size  or  quality  thereof  which  any  handler  might 
purchase  or  sell.  These  provisions  ivould  give  the  Sec¬ 
retary  of  Agriculture  new  powers  affecting  the  grading 
of  canned  fruits  and  vegetables  among  other  products.” 
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WASHBURN-WILSON  SEED  CO 


Outstandinq 
rarieties 


EARLY 
PERFECTAH 


Selected  Canning  Period 
Yield 


Quality 


ALAH 


Wilt  Resistance 


Become  one  of  our  satisfied 
customers. 


These  pure  line  strains,  pro¬ 
duced  in  our  trial  grounds 
by  scientific  plant  breeding, 
have  made  an  enviable  rep¬ 
utation  for: 


PERFECTAH 


MOSCOW  -  IDAHO 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


FOR  SALE — 175  gallon  steam  jacketed  copper  ket¬ 
tles,  $150.00  each,  while  they  last.  We  are  dealers  in 
canning  machinery.  Ashley  Mixon  Co.,  “Heart  of 
the  Ozarks,”  Springfield,  Mo. 


FOR  SALE — Canning  Equipment  for  factory,  farm 
and  home.  Baker  Brothers,  Muscatine,  Iowa. 


FOR  SALE— 1—15  h.  p.  D.  C.  Motor,  1100  R.  P.  M. 
Lot  of  Hangers,  Shafting,  Variable  Speed  Pulleys. 
All  in  good  condition.  Priced  for  quick  sale.  Address 
Box  A-2033  care  The  Canning  Trade. 


FOR  SALE — 3  Retorts  40  x  72  complete  with  lids 
and  weights.  E.  W.  Pickett,  Woodbine,  Md. 


FOR  SALE — Rotary  Peerless  Tomato  Washers 
Monitor  Whirlpool  Washers 
Pea  Pod  Hullers  (old  style) 

Pea  Graders 

Concrete  Mixers  -  tin  lined 
10  H.  P.  Steam  Engine 
Bucket  Elevator 
2  Zastrow  Hydraulic  Cranes 
Paddle  Washer 

2  Morral  Corn  Huskers  and  Silkers 
Write  for  prices  and  description.  Condition  good. 
Address  Box  A-2046  care  The  Canning  Trade. 


FOR  SALE — 2  Zastrow  Retorts,  40"  diameter  72" 
deep  with  process  crates  and  perforated  crate  stands. 
These  are  like  new,  only  being  used  in  three  corn 

packs,  each . $125.00 

1  Little  Giant  Bailing  Press . $25.00 

1  Meyers  Self  Oiling  Bull  Dozer  Pump  No.  V913M 

with  1  H.  P.  motor  attached . $95.00 

1  Meyers  Self  Oiling  Bull  Dozer  Pump  No.  931M 

belt  driven . $65.00 

1  Century  Motor,  A-C  current  3  H.  P . $30.00 

All  f.  o.  b.  cars  Lewiston,  Maine.  Heart  of  Maine 
Packing  Co.,  Inc.,  Lewiston,  Me. 


FOR  SALE — 12  upright  %  inch  connection  fiexible 
coupling  Tagliabue  Retort  Thermometers  range  170 
to  270.  Have  all  been  tested  and  guaranteed  as  good 
as  new.  Only  reason  for  selling  is  we  have  installed 
reclining  thermometers.  Fuhremann  Canning  Co., 
Appleton,  Wis. 


FOR  SALE — 1  Motor  driven  Burt  Labeling  Machine 
for  No.  2  cans  A-1  condition. 

1  Knapp  Boxer  No.  2  cans,  good  condition. 

25  Feet  Sprague-Sells  six  inch  Spiral  Conveyor, 
complete  with  galvanized  iron  box  with  cover.  To  be 
used  under  corn  cutters. 

1  Climax  Automatic  Pea  Scales. 

1  Rotary  Corn  and  Pea  Washer  with  Spiral  in  drum. 

1  International  Time  Clock,  fully  automatic,  200 
numbers. 

2  Shaker  Pea  Washers. 

3  Huntley  Viner  Shed  Pea  Cleaners. 

1  Small  Air  Compressor,  new. 

2  15  H.  P.  A-C  Motors. 

5  Triumph  Apple  Parers. 

2  John  E.  Smith  Cabbage  Corers. 

1  John  E.  Smith  Kraut  Cutter. 

1  Anderson  Cuber  and  Dicer. 

Address  Box  A-2048  care  The  Canning  Trade. 


WANTED  — MACHINERY 


WANTED — Duplex  Pulper.  Must  be  in  good  condi¬ 
tion.  Reply  immediately  with  full  details.  Address 
Box  A-2049  care  The  Canning  Trade. 


WANTED — Used  Anderson-Barngrover  or  Wonder 
Cooker  for  No.  10  cans.  Must  be  in  good  condition 
and  have  capacity  of  at  least  240  cans.  Give  full  de¬ 
tails  as  to  age,  condition,  where  located  and  lowest 
cash  price.  Address  Box  A-2050  care  The  Canning 
Trade. 


WANTED — Langsenkamp  Chili  Sauce  Machine. 
One  set  Kook-More  Koils.  Address  Box  A-2052  care 
The  Canning  Trade. 


FOR  SALE  — PLANTS 


FOR  SALE — Cabbage  Plants.  Extra  fine  lot  Dan¬ 
ish  Ballhead,  Copenhagen  Market,  Allhead,  Flatdutch 
and  All  Seasons  (Yellows  Resistant).  Also  fine  Mar- 
globe  Tomato  Plants  from  certified  seeds.  Plenty  Bal¬ 
timore  and  Stone  also.  Can  ship  by  express  or  deliver 
by  truck.  Write,  phone  or  wire  for  samples  and 
prices.  Shipping  capacity  over  half  million  daily.  Old 
Dominion  Plant  Company,  Franklin,  Va. 


FOR  SALE  — SEED 


FOR  SALE — Seed  Beans.  30  bushels  Asgro  String¬ 
less  Green  Pod.  100  bushels  Rogers’  Giant  Stringless 
Green  Pod.  Choice  stock  ready  for  prompt  shipment. 
D.  E.  Winebrenner  Co.,  Hanover,  Pa. 
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HELP  WANTED 


WANTED  —  Superintendent,  thoroughly  experienced  in 
Ketchup,  Chili  Sauce,  Tomato  Juice,  Preserves,  Jellies.  State 
salary  expected  and  full  details  regarding  experience.  Estab¬ 
lished  mid-western  factory.  Address  Box  B-2053  care  The 
Canning  Trade. 


WANTED — Experienced  man  to  operate  cannery  in  Mary¬ 
land  on  tomatoes,  apples.  Kraut  and  stringless  beans.  State 
experience  and  salary  expected.  Address  Box  B-2035  care 
The  Canning  Trade. 


WANTED — Thoroughly  experienced  Jelly  and  Preserve  Cook. 
State  age  and  all  particulars  of  past  experience.  Address  Box 
B-2038  care  The  Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED — By  Factory  Superintendent.  Have 
had  15  years  experience  canning  com,  beans  and  apples.  Can 
furnish  best  of  references  as  to  ability  and  character.  Age  38. 
Will  go  anywhere.  Would  consider  some  other  position  packing 
other  products,  if  chance  for  advancement.  Address  Box  B-2014 
care  The  Canning  Trade. 


POSITION  WANTED — By  Factory  Superintendent  who  has 
had  wide  experience  packing  a  general  vegetable  line.  Excel¬ 
lent  mechanic  and  good  producer.  Prefer  yearly  basis.  Address 
Box  B-2022  care  The  Canning  Trade. 


POSITION  WANTED — By  a  practical  jam,  jelly  and  pre¬ 
serve  cook.  Address  Box  B-2025  care  The  Canning  Trade. 


POSITION  WANTED — Cannery  Superintendent  at  present 
employed  in  one  of  the  largest  canneries  in  the  South  would 
like  to  locate  in  the  Northeast  or  California.  Over  15  years 
experience  in  the  organization,  building  and  operation  of  both 
vegetable  and  seafood  plants.  Address  Box  B-2045  care  The 
Canning  Trade. 


THE  ROD  SPLIT 
AND  SKIN  REMOVER 


helps  another  canner  to  pack 

Quality! 


Auburn.  N.  Y.,  August  8,  1932. 
THE  SINCLAIR-SCOTT  CO.,  Baltimore.  Md. 

Gentlemen : 

Since  writing  you  on  June  28th,  at  which  time  we  gave  you 
our  first  impression  of  the  operation  of  your  new  Rod  Split  and 
Skin  Remover  and  Washer,  we  have  had  the  opportunity  to  ob¬ 
serve  it  throughout  the  entire  pack  of  peas  recently  finished  at 
this  plant.  We  have  no  further  comment  than  that  we  offered 
in  the  above  letter  except  to  say  that  we  believe  the  machine  is 
the  best  development  along  this  line  to  date,  for  the  particular 
purpose  it  was  designed. 

Our  entire  output  of  Ko.  1,  2  and  3  sieve  peas  went  through 
it,  and  it  is  only  fair  to  report  that  the  results  when  we  graded 
these  peas  for  quality,  at  the  end  of  the  season,  justified  this 
installation. 

Yours  very  truly, 

H.  C.  Hemingway  &  Co., 

By  R.  W.  Hemingway.  President. 


THE  SINCLAIR-SCOTT  CO.,  Baltimore,  Md. 

The  Original  Grader  House 


LEONARD  SEED  COMPANY 


POSITION  WANTED — Young  man  25  years  of  age  seeking 
an  opportunity  to  learn  the  canned  foods  business  from  the 
bottom  up.  Will  work  for  small  wage  or  bear  own  expenses 
while  learning.  Reliable,  ambitious,  college  education.  Good 
references.  Address  Box  B-2051  care  The  Canning  Trade. 


THE  BOOK  YOU  NEED  !  ! 

Complete  Course  in  Canning.” 

5th  Edition  386  Pages  New  Low  Price  $5.00 
Published  by  THE  CANNING  TRADE. 


Seed  Growers  and  Breeders 

Peas,  Beans,  Sweet  Corn, 
Tomato,  Cucumber  and 
other  canners*  seeds. 

CHICAGO 


Retorts,  Process 
Kettles,  Crates, 
Cranes,  Exhaust¬ 
ers,  Tomato  Scald- 
ers  and  Washers, 
Pineapple  machin¬ 
ery. 

ZASTROW  MACHINE 
COMPANY,  INC. 

FOOT  OF  THAMES  ST. 

BALTIMORE.  MD. 


BEHER 
BASKETS 


mmm 


PROMPT 
SHIPMENTS 
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SEEDS— 

Do  you  need  any  of  the  following: 

Short  Prolific  Pickle  Tender  Green  Beans 

Landreth  Stringless  Green  Pod  Beans  Pumpkin,  Squah 
Full  Measure  Beans  Bloomsdale  Spinach 

or  other  seeds  for  Spring,  Summer  or  Fall  Planting?  If  so  write  us 
and  let  us  quote  you. 

D.  LANDRETH  SEED  COMPANY,  Bristol,  pa. 

BUSINESS  ESTABLISHED  1784  151  YEARS  IN  BUSINESS 


FOUR  TYPES  FOUR  PRICES 

Tomato  Field  Baskets 

Progressive  canners  everywhere  use  |-  baskets  instead  of 
old  fashion  field  crates  because  they  save  time,  labor,  space 
and  money.  Tomatoes  keep  longer  in  Baskets  because  of 
thorough  ventilation.  We  are  the  largest  manufacturers 
in  the  U.  S. 

Write  us  for  prices. 

PLANTERS  MANUFACTURING  CO.,  Inc. 

PORTSMOUTH,  VIRGINIA 


%  Field  Hamper 
20  quarts 


The  Kyler  LABELER  and  BOXER 


For  economical,  hish  quality  production,  KYLER  LABELING 
and  BOXING  MACHINES  are  without  equal.  Their  initial 
low  cost,  dependable  operation  and  Freedom  From  repairs  make 
them  the  most  proFitable  machines  oF  this  type  ever  built. 
KYLER  LABELING  and  BOXING  MACHINES  embody 
time-tried  and  proved  principles  oF  construction  throughout, 
with  working  parts  that  are  strong,  simple  and  accurate. 


Westminster  Machine  Works,  Westminster,  Md.,  u.  s.  a. 


Domestic  Distributors — A.  K.  Robins  &  Company,  Inc.,  Baltimore,  Md. ;  Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. :  J.  L.  Ferguson  Company,  Joliet, 
Illinois ;  Berlin  Chapman  Company,  Berlin,  Wisconsin ;  Bellingham  Chain  &  Forge  Co.,  South  Bellingham,  Wash. ;  Emmons  &  Gallagher,  Oakland, 
California.  Canadian  Distributor — The  Brown  Boggs  Foundry  &  Machine  Co.,  Ltd.,  Hamilton,  Canada.  Ateliers  de  Construction  E.  Lecluyse,  S.  A., 
Antwerp,  Belgium,  Manufacturers  for  Continental  Europe. 


THE  1935  DIRECTORY  OF  CANNERS 

Will  somn  be  ready.  Enter  your  order  now  for  the  26th  edition.  Compiled  by  the  National  Canners  Association, 

from  Statistical  Reports  and  such  other  reliable  data. 

Carefully  prepared  and  up-to-date;  lists  corrected  by  Canners  themselves;  verified  by  competent 
authorities.  The  various  articles  packed  and  other  valuable  information  is  given.  Distributed 
free  to  members  of  the  National  Canners  Association.  Sold  to  all  others  at  $2.00  per  copy,  postage 
prepaid.  The  book  that  is  needed  by  all  wholesale  grocers,  brokers,  machinery  and  supplymen, 
salesmen,  and  practically  everybody  interested  in  the  canning  industry.  Get  your  order  in  now. 

National  Canners  Association,  1739  H.  St.,  N.  W.  Washington,  D.  C. 

PERSONAL  CHECKS  ACCEPTED 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Rumor  Plays  the  Viliian  This  Week,  But  Comes  to  Grief — Be 
Patient  on  Pea  Prices — Canning  Beginning  in  Many  Regions — 
Buyers  Continue  to  Wait  and  Watch 

The  market — This  “berg”  has  been  considerably 
agitated  this  week  by  rumors  of  price  cuts  on  the 
one  hand,  and  heated  denials  on  the  other.  It  all 
comes  from  the  “feeling”  that  there  will  be  reductions 
in  prices,  and  a  consequent  disinclination  to  buy  at  all 
until  something  definite  can  be  seen ;  and  this  all  comes 
from  the  demise  of  NRA  and  the  passing  of  the  firm 
status  which  that  gave  to  the  whole  canned  foods  mar¬ 
ket.  And  further  back  of  that,  standing  as  it  were  in 
the  shadows,  gleering  maliciously  in  the  belief  that 
the  victims  are  writhing  in  pain,  are  hope  and  expecta¬ 
tion  that  future  contracts  will  have  to  be  rewritten 
downward  to  correspond  with  these  reduced  spot 
prices.  That  is  the  stage,  the  viliian,  the  plot,  and 
now  for  the  actors. 

Pea  canning  has  been  going  on  over  on  the  ’Shore 
for  some  time:  one  or  two  canners  in  this  City  have 
done  some,  though  not  in  their  local  plants,  and  Balti¬ 
more  is  starting  as  this  is  written.  It  has  been  a  good 
crop  over  on  the  ’Shore,  yielding  heavily,  and  of  finer 
than  usual  quality.  The  weather  has  been  ideal  for 
tender,  delicious  peas,  fairly  cool,  with  frequent  rains. 
The  rumor  was  started,  blamed  on  a  broker  who  may 
or  may  not  have  had  an  offer  from  some  jobber  to  buy 
No.  4  standard  Alaskas  at  70  cents.  None  had  been 
sold  below  80  cents,  most  of  them,  and  all  futures,  at 
higher  prices,  running  up  to  90  cents.  A  roar  went 
up  among  the  canners,  harsh  names  were  called  some 
of  the  big  canners,  not  the  little  ones,  for  “packing 
junk” — and  just  as  baseless  as  the  rumor  itself — 
because  all  agreed  that  any  peas  to  sell  at  such  a  price 
must  be  junk!  The  quietus  came  when  offers  to  buy 
5,000  to  10,000  cases  at  72  V2  cents,  from  canners  and 
other  brokers,  and  the  reply  came  back  fast  “all  sold 
out.”  No  canner  could  be  found  who  would  sell  below 
80  cents,  and  few  wanted  business  at  that  price.  All 
said  they  stood  by  their  future  contracts  and  that  they 
would  not  think  of  rewriting  them.  Mephistopheles 
passed  out  in  the  smoke  of  the  busted  rumor,  and  the 
curtain  rang  down  on  that  market  assault. 


Maybe  there  will  be  a  tremendous  pack  of  peas,  but 
crops  and  packs  in  this  Southern  section  cannot  make 
it.  Indiana  is  just  coming  in;  New  York  State  cannot 
begin  until  after  July  1st,  and  Wisconsin  and  other 
pea  canning  regions  after  that.  If  you  figure  those 
regions  will  have  the  kind  of  weather  the  Tri-States 
have  had,  until  their  pea  crops  are  in  the  cans,  that 
big  pack  is  as  good  as  made.  But — hot  weather  is 
coming;  has  been  here  for  a  couple  of  days.  Don’t 
sell  that  big  pack  of  peas  for  at  least  a  month  yet! 
A  lot  of  grief  can  happen  to  a  pea  crop  in  that  month ! 
The  Tri-State  pea  pack  is  only  about  12  per  cent  of 
the  total  at  best — in  1934  (a  big  year  here),  2,070,927 
cases  out  of  a  total  pack  of  15,741,569  cases.  Wait 
until  something  definite  is  known'  of  the  remaining  88 
per  cent  of  the  pack  before  getting  the  jitters. 

The  Bureau  of  Agricultural  Economics  reported  the 
condition  of  the  canning  pea  crop,  over  the  country, 
as  90.4  on  June  1st  as  against  83.4  same  date  last  year. 
Note — all  the  trouble  came  after  that  date  last  year. 
This  bureau  is  using  our  style  of  crop  reports  on  other 
canners’  crops ;  but  we  have  to  apologize  for  the  small 
number  we  give  this  week.  We  changed  our  method 
of  mailing,  and  it  was  a  mistake. 

Buying  is  very  quiet  in  all  items.  There  is  no 
inclination  to  add  to  present  holdings,  but  all  prices 
are  holding  well.  Tomatoes  are  firming  up  noticeably 
and  may  be  expected  to  get  stronger. 

Corn  is  very  quiet,  but  no  weakness  is  showing. 

Stringless  Beans  are  without  figure  change  this 
week,  but  many  sections  are  running  on  them  and 
others  about  to  begin.  The  usual  procedure  in  this 
pack  is  to  sell  quickly,  and  as  a  rule  the  market  suffers 
about  the  time  canning  becomes  general. 

Right  now  this  Western  Shore  of  Maryland  is  in  the 
hey-day  of  delicious  strawberries ;  but  they  mean 
nothing  to  the  canners  any  more. 

Apricots  and  cherries  on  the  Coast  are  ready  for  the 
boards,  and  there  will  not  be  heavy  packs  of  either. 

After  having  well  disposed  of  the  largest  salmon 
pack  ever  made,  this  item  is  again  on  the  tables,  and 
a  fair  size  pack  is  anticipated.  The  sardine  run  in 
Maine  has  been  disappointing  to  date. 

A  glance  at  what  canned  foods  are  doing  in  other 
great  marketing  centers,  as  given  under  their  respec¬ 
tive  heads,  will  post  you  well,  and  that  is  needed  today. 
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NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade” 

Buying  Held  to  Small  Scale — Uncertain  Price  Outlook  Dis¬ 
turbing — Tomatoes  Very  Firm — Future  Tomato  Prices  Drop 

Off — Brisk  Business  in  Peas — Peach  Prices  Unsettled — 
Cherries  Stronger. 

New  York,  June  13,  1935. 

HE  SITUATION — Buyers  have  been  holding  their 
purchases  of  both  spots  and  futures  down  to  a 
minimum,  and  the  market  on  some  lines,  notably 
California  canned  fruits,  appears  to  be  weakening. 
With  NRA  regulations  out  of  the  picture,  distributors 
are  now  in  better  position  to  liquidate  their  inventories 
of  1934  packs  and  it  is  expected  that  efforts  will  be 
concentrated  on  the  moving  of  these  supplies  into  con¬ 
sumption  for  the  next  few  months. 

THE  OUTLOOK — Distributors  are  concerned  both 
by  the  reports  of  probable  heavy  production  of  canned 
foods  this  year,  and  the  uncertain  price  outlook  which 
has  arisen  from  the  voiding  of  NRA  codes.  Pending 
further  clarification  in  the  situation,  futures  are 
expected  to  continue  neglected. 

TOMATOES — Reports  from  Southern  tomatoes  in¬ 
dicate  that  the  market  is  showing  a  firmer  undertone 
as  carryover  stocks  continue  to  dwindle,  and  canners 
are  showing  firmer  price  views.  For  prompt  ship¬ 
ment,  the  market  is  quoted  generally  at  521/2  cents  for 
Is,  821/2  cents  for  2s,  $1,021/2  for  21/2S,  $1.05  for  3s, 
and  $3.40  for  10s,  f.  o.  b.  canneries.  Futures  hold  at 
inside  prices  of  40  cents  for  Is,  65  cents  for  2s,  921/2 
cents  for  21/2S,  $1.00  for  3s,  and  $3.00  for  10s.  Cali¬ 
fornia  and  midwestern  tomatoes  continue  quiet  and 
steady. 

PEAS — With  pea  canning  well  under  way  in  the 
south,  and  quality  turning  out  unusually  good,  there 
has  been  a  brisk  business  reported  on  new  packs. 
Canners  have  been  booking  No.  2  ungraded  at  80  cents 
and  10s  at  $3.90,  with  No.  4  sieve  standard  early  Junes 
holding  at  62V2  cents  for  Is,  80  cents  for  2s,  and  $3.90 
for  10s.  The  outlook  for  New  York  State  and  Western 
pea  packs  continues  favorable,  and  heavy  production 
is  looked  for.  Under  these  conditions,  jobbers  are  not 
operating  in  the  futures  market  to  any  extent. 

CORN — A  steady  market  for  standard  quality  is 
reported,  southern  canners  continuing  to  quote  the 
market  for  crushed  at  an  inside  of  $1,021/2  cents  per 
dozen  at  canneries,  with  extra  standards  ranging 
$1.05  to  $1,071/).  Western  corn  is  available  down  to 
95  cents  per  dozen  for  standard  crushed  from  last 
year’s  pack.  Little  buying  of  new  pack  fancy  corn  is 
reported,  buyers  preferring  to  defer  activity  until 
later  on  in  the  season.  Southern  packers  are  quoting 
futures  corn  at  75  cents  per  dozen  for  crushed  No.  2s, 
with  standard  shoepeg  quoted  at  85  cents.  Future 
southern  golden  bantam  is  held  at  90  cents  for  extra 
standard  and  95  cents  for  fancy,  for  the  crushed,  with 
fancy  whole  grain  at  $1.05. 


EXCHANGE  HAS  ANNIVERSARY— The  Phila¬ 
delphia  Canned  Foods  Exchange  this  week  celebrated 
its  first  anniversary,  with  its  list  of  members  including 
George  A.  Bounds  &  Co.,  Hebron,  Md. ;  Wm.  H.  Burns, 
Philadelphia;  Wm.  H.  Eden,  Philadelphia;  N.  H. 
Fooks  &  Co.,  Preston,  Md. ;  Frederick  City  Packing 
Co.,  Frederick,  Md. ;  Hillsboro-Queen  Anne  Corp., 
Baltimore;  Francis  H.  Leggett  &  Co.,  New  York;  S.  H. 
Levin’s  Sons,  Philadelphia;  Lord-Mott  Co.,  Baltimore; 
Alfred  Lowry  &  Bro.,  Philadelphia;  H.  A.  McGinnis 
Co.,  Philadelphia;  Phillips  Bros.,  Salisbury,  Md.; 
Phillips  Sales  Co.,  Inc.,  Cambridge,  Md. ;  Alfred  J. 
Phipps,  Pittsburgh;  Thos.  Roberts  &  Co.,  Philadel¬ 
phia;  William  Silver  &  Co.,  Aberdeen,  Md. ;  Albert  W. 
Sisk  &  Son,  Preston,  Md. ;  Southern  Packing  Co., 
Baltimore;  G.  L.  Webster  Co.,  Inc.,  Cheriton,  Va.,  and 
R.  C.  Williams  &  Co.,  Inc.,  New  York. 

TO  MAINTAIN  WAGE  SCALE— Columbia  River 
Packers’  Association,  Inc.,  in  connection  with  an 
announcement  of  guarantee  of  their  present  prices  for 
salmon  until  January  1,  1936,  state  that  they  have 
“every  intention  of  maintaining  present  wage  scales. 
The  present  raw  fish  cost  has  been  fixed  by  agreement 
with  the  fishermen  and  cannot  be  changed.”  The  price 
guarantee  applies  to  all  salmon  unshipped,  in  transit, 
and  on  hand  in  jobbers’  floor  stocks. 

FRUITS-FOR-SALAD  DROP — Independent  canners 
in  California  have  sharply  reduced  their  prices  on 
carryover  stocks  of  fruits-for-salad,  and  there  is  now 
a  wide  differential  between  their  quotations  and  those 
named  by  the  packers  of  nationally  advertised  brands. 
Current  quotations,  for  shipment,  are  as  follows:  No. 
Is,  fancy,  $1.35  to  $1.65;  choice,  $1.25  to  $1.45;  No.  2s, 
fancy,  $1.85  to  $2.05;  choice,  $1.75  to  $1.85;  No.  2/28, 
fancy,  $2.45  to  $2.80,  choice,  $2.20  to  $2.45;  No.  10s, 
fancy,  $8.00  to  $9.50,  choice,  $7.50  to  $^25. 

PEACHES — The  market  for  California  peaches  is 
unsettled  as  the  result  of  the  reported  sale  of  a  con¬ 
siderable  quantity  at  a  price,  laid  down  in  New  York, 
under  the  open  market  f.  o.  b.  coast  quotations.  Buyers 
are  holding  off  the  market  in  anticipation  of  a  general 
lowering  of  coast  price  schedules.  The  current  market, 
f.  o.  b.  California,  is  quoted  as  follows:  21/2S  fancy, 
$1.65  to  $1.90,  choice,  $1.45  to  $1.60,  standards, 
$1,371-)  to  $1.60;  seconds,  $1.25  to  $1.40;  waters,  $1.15 
to  $1.35;  2s  fancy,  $1.40,  choice,  $1.25  to  $1.30,  stan¬ 
dard,  $1.20;  Is  fancy,  $1.15  to  $1.20,  choice,  9714  cents 
to  $1.10,  standards,  95  cents  to  $1.00;  10s  fancy,  $6.00 
to  $6.75,  choice,  $5.85  to  $6.25,  standard  $5.50  to  $5.65, 
waters,  $4.70  to  $5.00,  solid  pack  pies,  $5.50. 

CHERRIES — The  outlook  for  new  pack  California 
canned  cherries  has  firmed  up  as  a  result  of  the  strong 
price  views  exhibited  by  the  packers,  and  some  interest 
is  being  shown  in  current  offerings  of  1934  pack  for 
prompt  and  nearby  shipment.  Canners  quote  the 
market  for  Royal  Annes  on  the  basis  of  $2.20  to  $2.45 
for  fancy  214,  $2.00  to  $2.30  for  choice,  $1.90  to  $2.00 
for  standards,  $1.70  for  seconds,  and  $1.65  for  waters, 
with  No.  2  tins  offered  at  $1.75  for  fancy,  $1.65  to 
$1.70  for  choice,  and  $1.50  for  standards. 

APRICOTS — As  is  the  case  with  other  California 
canned  fruits,  the  independent  canners  are  undersell- 
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ing  the  packers  of  advertised  brands  by  a  substantial 
margin  on  carryover  stocks  from  the  1934  pack.  For 
prompt  shipment  the  market  is  quoted,  f .  o.  b.  coast,  at 
$2.25  to  $2.45  for  fancy  2V^s,  $1.75  to  $2.30  for  choice, 
$1.50  to  $1.85  for  standards,  $1.25  to  $1.60  for  seconds 
and  $1.55  for  waters.  The  market  for  No.  10s  is  held 
at  $8.00  to  $8.25  for  fancy,  $7.50  to  $7.75  for  choice, 
$6.00  to  $6.75  for  standards,  $5.00  to  $5.50  for  waters, 
and  $5.75  to  $6.50  for  solid  pack  pies. 

ASPARAGUS — Reports  from  California  indicate 
that  canners  are  “stretching  out”  the  packing  season, 
and  it  is  now  expected  that  by  the  times  the  ’grass 
canneries  shut  down,  they  will  have  packed  the  maxi¬ 
mum  allowable  under  this  year’s  agreement.  A  strong 
market  prevails  in  first  hands,  and  quotations  are 
firmly  maintained  by  the  canners,  with  some  of  the 
leading  packers  already  sold  out  on  some  sizes  and 
grades. 

ANOTHER  BUYING  COMBINE— Seaboard  Food 
Service,  Inc.,  a  new  wholesale  grocers’  buying  combine, 
opened  offices  this  week  in  the  West  Side  district.  The 
new  group,  according  to  announcement  by  its  sponsors, 
represents  a  group  of  wholesale  grocers  located  in 
many  large  market  centers  in  the  east  and  middle  west. 
It  is  under  the  management  of  P.  D.  Horasan,  and 
reputedly  represents  $90,000,000  in  aggregate  annual 
buying  power.  Harry  R.  Socolof,  vice-president  of 
the  Sweet  Life  Food  Corporation,  Brooklyn,  heads  the 
new  organization.  Mr.  Horason  was  for  a  number  of 
years  director  of  foreign  purchasing  and  numerous 
domestic  food  products  for  the  Great  Atlantic  & 
Pacific  Tea  Co. 

JOINS  BALFOUR-GUTHRIE — Another  change  in 
the  West  Side  set-up  occurred  during  the  week  when 
Arthur  E.  Love,  who  has  been  engaged  in  the  food 
brokerage  business  here,  became  affiliated  with  the 
canned  foods  brokerage  department  of  Balfour, 
Guthrie  &  Co.,  Ltd.,  with  offices  at  100  Hudson  St. 
Balfour-Guthrie  have  been  prominent  in  the  market¬ 
ing  of  California  canned  fruits. 

CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  “The  Canning  Trade” 

Canned  Foods  Market  At  Standstill — Low  Temperature  and 
Wet  Weather  Retarding  Crops — Unsettled  Market  Conditions 
On  Both  Fruits  and  Vegetables — Federal  Trade 
Commission’s  Recommendations 

Chicago,  Ill.,  June  13,  1935. 

ENERAL  MARKET — The  canned  foods  market 
continued  rather  quiet  the  past  week.  Price 
changes  were  few.  As  a  matter  of  fact,  there 
wa.sn’t  sufficient  buying  interest  in  the  market  to  test 
prices.  The  trade  as  a  whole  are  just  waiting,  waiting 
developments. 

THE  WEATHER — Few  indeed  have  been  the  warm 
days  the  past  two  weeks  or  more.  In  fact,  the  tem¬ 
perature  has  averaged  around  50  during  all  that  time. 
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Almost  every  day  it  has  rained.  Everyone  realizes 
now  that  we  are  having  a  very  backward  spring. 

PEAS — The  market  is  simply  waiting.  Canners 
are  not  pressing  sales.  Buyers  anticipate  a  large  pack 
with  lowering  values.  Canners,  on  the  other  hand, 
frankly  admit  that  prospects  for  a  good  big  pack  of 
Early  Alaskas  are  evident,  but  are  fearful  that  the 
Late  Alaskas  as  well  as  the  Sweets  will  run  into  sure 
enough  trouble  (all  on  account  of  the  lateness  of  the 
season)  and  that  the  fear  of  over-production  has  been 
largely  exaggerated.  Outside  of  a  little  business  on 
items  like  No.  1  tin  extra  standard  No.  3  Alaskas  and 
No.  2  and  No.  10  standard  No.  3  Alaskas,  for  immedi¬ 
ate  shipment  from  nearby  Illinois  cannery  points, 
when  packed,  etc.,  there  is  little  of  interest  to  report. 

CORN — The  market  on  No.  2  standard  corn,  of  last 
year’s  packing,  is  developing  firmness  at  95  cents 
f .  o.  b.  Chicago,  and  more  sales  are  being  booked  at 
that  basis. 

Future  corn  is  developing  interest  after  having  been 
dormant  for  the  past  two  months  or  so.  Canners  gen¬ 
erally  hesitate  in  accepting  additional  commitments 
against  the  coming  pack. 

TOMATOES — The  spot  market  continues  at  a  very 
slow  ebb.  Some  No.  2  standard  Indiana  tomato  busi¬ 
ness  was  recorded  at  90  cents  delivered,  and  Canada 
is  still  selling  No.  21/2  standards  at  $1.12i/^  delivered. 
Outside  of  that,  the  demand  is  lacking. 

Future  tomatoes  are  being  quoted  here  and  there  at 
slight  concessions,  but  buyers  are  not  in  a  receptive 
mood. 

GREEN  AND  WAX  BEANS — Some  Wisconsin  No. 
2  tin  standard  cut  green  business  was  recorded  at  721/2 
cents  delivered  Chicago.  That  is  about  the  only  item 
of  interest  in  this  line.  Futures  are  slow. 

SAUER  KRAUT — This  item  has  been  battered  from 
pillar  to  post  all  winter  and  spring  and  is  beginning 
to  show  a  little  firmness.  The  lowest  price  on  No.  21/2 
fancy  sauer  kraut  in  Wisconsin  is  60  cents  f.  o.  b. 
shipping  point,  while  some  of  the  other  and  more 
prominent  kraut  canners  that  have  national  distribu¬ 
tion  have  marked  their  prices  up  to  70  cents. 

The  trade  are  not  interested  in  future  sauer  kraut 
and  we  have  not  seen  any  prices  on  this  year’s 
production. 

OREGON  AND  WASHINGTON  FRUITS— Some 
interest  has  been  noted  in  new  pack  strawberries 
and  Cuthbert  red  raspberries.  Only  a  few  canners 
have  named  prices  and  these  in  the  main  have  been 
quite  high  due  to  the  poor  crop  prospects.  Reports 
have  it  that  on  these  two  berries  only  50  per  cent  of 
last  year’s  yield  is  in  sight.  Some  prices  also  have 
been  named  on  Royal  Anne  and  Black  Cherries,  result¬ 
ing  in  some  little  business.  The  trade  as  a  whole  are 
awaiting  formal  opening  prices  by  the  larger  factors. 

GRAPEFRUIT — Chicago  is  wondering  why  the 
grapefruit  canners  are  leaving  Florida.  Three 
prominent  canners  of  that  state  visited  our  market 
this  week.  They  report  that  spot  stocks  are  very 
closely  cleaned  up  and  the  market  more  than  main¬ 
tained.  Business  has  been  booked  here  as  a  result  of 
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these  visits  at  $1.00  f.  o.  b.  Tampa  for  No.  2  fancy 
grapefruit;  671/^  cents  for  No.  2  grapefruit  juice. 

FEDERAL  TRADE  COMMISSION— After  long 
years  of  experience,  the  Commission  has  made  definite 
and  specific  recommendations  to  the  present  Congress. 
These  were: 

First — That  Section  5  of  the  Federal  Trade  Act  be 
so  amended  as  to  give  it  more  effective  power. 

Second — Section  2  of  the  Act  be  similarly  amended. 

If  your  readers  believe  in  fair  play  in  the  buying, 
selling  and  production  of  canned  foods,  then  have  them 
write  their  Senators  and  Congressman,  urging  that 
these  recommendations  have  their  prompt  attention 
as  well  as  action  before  this  session  of  Congress  passes 
in  the  history. 

GO  YE  AND  DO  LIKEWISE— Canners  generally 
may  well  follow  the  lead  of  the  milk  evaporators  who 
in  the  marketing  agreement  just  executed  on  the  1st  of 
this  month,  had  the  following  clause  in  their  agree¬ 
ment: 

“Broker  means  any  independent  sales  agent 
who  performs  the  services  of  negotiating  the  sale 
of  evaporated  milk  for  and  on  account  of  the 
seller,  and  who  is  not  employed  or  established  by, 
nor  an  affiliate  or  subsidiary  of,  any  trade  buyer 
and  whose  compensation  is  a  commission  or 
brokerage  paid  by  the  seller.” 

AAA  AMENDMENTS — Visiting  canners  to  the 
Chicago  market  have  been  telling  the  trade  about  the 
proposed  amendments  that  will  effect  both  the  pro¬ 
ducers  and  handlers  of  canned  foods.  Our  buyers  and 
brokers  know  little  about  it,  but  are  anxiously  awaiting 
definite  advices.  It  is  also  rumored  that  there  is  a 
possibility  that  all  prices  to  the  growers  of  canning 
crops  will  be  regulated  and  that  surplus  packs  will 
be  impounded. 

jft  jit 

GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade" 

Shrimp  Beat  the  Closed  Season  by  Two  Months — Very  Little 
Buying — Busy  on  a  Good  Crop  of  Stringless  Beans — ^Tomato 
Canning  About  to  Begin 

Mobile,  Ala.,  June  13,  1935. 

SHRIMP — The  closed  season  for  the  canning  of 
shrimp  has  not  yet  gone  into  effect,  but  as  far  as 
production  is  concerned,  it  could  not  have  been 
any  worse  if  the  canning  of  shrimp  had  been  legally 
stopped  two  months  ago,  because  the  factories  have 
had  practically  no  shrimp  to  can  and  they  have  been 
idle  the  greater  part  of  the  time. 

The  summer  closed  season  for  the  canning  of  shrimp 
legally  goes  into  effect  on  June  15th  and  expires  on 
August  1  in  Alabama  and  on  August  15th  in  Missis¬ 
sippi  and  Louisiana. 


Mississippi  and  Louisiana  have  two  closed  seasons, 
one  in  the  winter  and  the  other  in  the  summer,  but 
Alabama  has  only  the  summer  closed  season,  which 
may  or  may  not  be  sufficient  to  protect  the  shrimp; 
never  the  less  a  longer  summer  closed  season  mat? 
furnish  greater  protection  to  the  shrimp  than  two 
closed  seasons  at  different  times  of  the  year. 

In  other  words,  the  shrimp  in  this  section  usually 
commence  to  spawn  around  the  latter  part  of  March 
and  the  young  or  baby  shrimp  show  up  in  the  bay 
around  July,  therefore,  it  seems  that  a  closed  season 
that  would  protect  the  shrimp  from  April  until  August 
would  be  more  effective  than  a  winter  and  a  summer 
closed  season.  However,  it  is  generally  believed  that 
shrimp  also  need  protection  in  the  winter  and  if  so, 
they  should  get  it. 

The  buying  “holiday”  that  was  brought  about 
through  the  Supreme  Court  decision  of  the  NRA  has 
affected  the  canned  shrimp  sales,  but  possibly  not  as 
much  as  other  commodities,  yet  it  has  reached  all 
merchandise  in  general.  One  thing  that  we  have  to 
be  thankful  for  is  that  it  came  about  at  a  time  of  the 
year  when  business  is  invariably  slack. 

How  long  this  feeling  of  unrest  is  going  to  last  is 
hard  to  say,  but  it  looks  like  we  are  in  for  a  long 
drawnout  summer  slump. 

The  price  of  canned  shrimp  is  $1.15  per  dozen  for 
No.  1  large,  f.  o.  b.  cannery. 

BEANS — The  canning  of  beans  is  still  moving  along 
at  a  good  clip  and  looks  like  it  is  going  to  last  for  a 
while  yet. 

The  crop  as  a  whole  has  yielded  very  well  and  as 
far  as  production  is  concerned,  it  has  been  a  success. 
There  has  been  an  ample  supply  of  raw  material,  which 
has  enabled  the  canners  to  carefully  select  what  was 
put  in  the  cans,  which  is  not  the  case  when  the  crop  is 
limited  and  the  canners  can  not  be  so  choice.  Under 
the  circumstances,  the  beans  turned  out  by  the  canners 
of  this  section  this  year  is  a  quality  pack  in  every 
respect. 

The  market  on  beans  is  as  good  as  that  of  any  other 
commodity  and  while  this  may  not  be  saying  much,  yet 
it  is  gratifying  to  know  that  our  product  holds  its  own 
in  competition  with  other  food  products  and  we  always 
manage  to  get  our  share  of  the  business,  so  no  need 
of  taking  the  present  serious  situation  too  serious. 

The  price  of  cut  stringless  beans  is  75  cents  per 
dozen  for  No.  2 ;  $1.05  per  dozen  for  No.  21/^  and  $3.50 
per  dozen  for  No.  10,  f.  o.  b.  factory. 

TOMATOES — Preparations  are  being  made  to  start 
the  tomato  pack  in  a  week  or  ten  days  and  judging 
from  the  looks  of  the  crop  in  the  fields,  the  yield  is 
going  to  be  good  and  the  product  turned  out  will  be  as 
good  as  the  best. 

Not  much  tomato  acreage  was  planted  for  the 
canneries  of  this  section  in  former  years,  but  it  has 
livened  up  considerably  in  the  last  two  years  and  it  is 
hoped  that  from  now  on  it  will  show  a  healthy  increase 
each  year. 
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CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  "The  Canning  Trade” 

Buyer  Asks  Seller  to  Indicate  on  Invoice  if  NRA  Wage  and 
Hour  Provisions  Are  Maintained — Apricot  Canning  Begins; 
Canners  Take  Only  Small  Amount — Cherries  About  Ready — 
Growers  Want  High  Prices — Apart  on  Peach  Agreement 

San  Francisco,  June  13th,  1935. 

CARRY  ON — The  action  of  the  Canners  League  of 
California  in  coming  out  for  retention  of  the 
wage  and  hours  provisions  of  the  NRA,  along 
with  its  other  salient  features,  immediately  following 
the  announcement  of  the  decision  of  the  United  States 
Supreme  Court,  has  been  followed  by  similar  action 
on  the  part  of  many  groups  of  manufacturers,  distri¬ 
butors  and  retailers.  Now  that  NRA  has  been  done 
away  with,  as  a  legal  adjunct  of  governmental  activi¬ 
ties,  business  men  are  rushing  forward  to  demand  that 
something  be  devised  to  take  its  place.  Wholesale  in¬ 
terests  are  showing  as  much  concern  in  the  matter  as 
manufacturers  and  retailers  and  one  of  the  largest 
concerns  in  its  line  in  San  Francisco  has  inaugurated 
a  plan  for  making  its  stand  more  than  a  mere  decla¬ 
ration  of  belief.  It  is  advising  manufacturers  through¬ 
out  the  country  to  stamp  their  invoices  with  a 
statement  that  the  NRA  provisions  as  to  hours  and 
wages  are  being  maintained.  Invoices  carrying  no  such 
declaration  will  not  be  paid. 

APRICOTS — The  weather  has  turned  warmer  and 
from  the  San  Joaquin  Valley  comes  the  information 
that  the  canning  of  apricots  will  be  started  this  week. 
This  is  about  two  weeks  later  than  usual.  The  crop  in 
the  San  Francisco  Bay  district,  where  the  bulk  of  this 
fruit  is  produced,  is  at  least  two  weeks  late.  Prices  to 
growers  have  not  been  definitely  set,  the  latter  holding 
out  for  high  prices  as  the  crop  will  be  a  comparatively 
light  one.  Canners,  however,  point  out  that  there  will 
be  large  packs  of  peaches,  pears  and  pineapple  and 
that  the  price  of  apricots  must  be  held  down  to  com¬ 
pete  with  these  fruits.  They  also  point  out  that  while 
the  apricot  crop  will  not  be  large,  the  canning  industry 
never  handles  a  very  large  proportion  of  it.  For  in¬ 
stance,  last  year’s  canned  pack  cared  for  but  23.1  per 
cent  of  the  crop  harvested,  dryers  handling  68.7  per 
cent,  with  8.2  per  cent  marketed  in  the  fresh  form. 
The  year  before  that  canners  handled  16.4  per  cent 
of  the  harvested  output,  and  in  1932  they  handled  12.8 
per  cent.  In  1922,  canners  handled  42.8  per  cent  of  the 
crop  and  there  have  been  other  years  when  more  than 
a  third  of  the  crop  was  canned.  This  industry  depends 
upon  Europe  to  a  considerable  extent  as  a  marketing 
outlet,  about  20  per  cent  of  the  canned  apricots  and 
nearly  fifty  per  cent  of  the  dried  product  being  ex¬ 
ported. 

CHERRIES — No  prices  on  cherries  have  been 
brought  out  as  yet  by  California  canners,  but  these 
are  expected  at  an  early  date  as  packing  will  be  under 


way  within  a  week.  Cooperative  groups  of  growers 
in  this  State  are  in  close  touch  with  growers  in  the 
Pacific  Northwest  and  are  asking  them  to  hold  firm 
for  a  price  of  7i/^c  a  pound  for  canning  varieties  of 
white  sweet  cherries.  They  say  that  canners  are  offer¬ 
ing  6V2C  a  pound  and  are  seeking  to  break  the  price 
by  declaring  that  Oregon  cherries  can  be  purchased 
for  fii/^c.  Some  California  canners  advise  that  they 
are  paying  7c  a  pound  for  the  fruit  and  contend  that 
the  lower  price  for  Oregon  fruit  is  in  keeping  with 
packing  conditions.  The  canneries  in  California  are 
largely  located  right  at  tidewater,  with  low  shipping 
costs,  while  most  of  the  canneries  in  the  Northwest 
are  away  from  tidewater,  making  shipment  by  rail  or 
truck  necessary. 

Some  tentative  offerings  of  new  pack  fruits  are  re¬ 
ported  but  packers  are  still  wary  about  coming  out 
with  definite  prices.  Early  quotations  on  apricots  are 
reported  on  the  basis  of  $1.75  for  No.  21/2  choice  and 
$1.50  for  standards.  These  are  about  the  same  as 
minimum  quotations  on  spots.  Cherries  are  also  being 
offered  in  a  limited  way  at  about  the  minimum  for 
spots.  A  year  ago  the  market  on  these  fruits  was  well 
under  way. 

Canners  are  getting  a  lot  of  inquiries  for  No.  10 
fruits,  but  there  is  little  to  be  had  in  this  market. 
Pie  grades  are  especially  scarce.  Canners  have  been 
trading  among  themselves  for  some  time  on  this  size, 
but  holdings  are  now  confined  to  a  few  operators. 

PEACH  AGREEMENT — Plans  for  a  cling  peach 
marketing  agreement  are  going  ahead  but  groups  of 
growers  lack  much  of  being  in  accord  on  details.  It  is 
believed,  from  the  early  discussions  held,  that  any 
agreement  covering  the  handling  of  this  year’s  crop 
will  be  confined  to  supervision  by  the  AAA  of  grading 
and  receiving.  This  would  mean  that  there  would  be 
no  maximum  pack,  no  restrictions  on  individual  packs 
and  no  minimum  price.  At  a  special  meeting  held  at 
Modesto  during  the  week  canning  cling  peach  growers 
elected  seven  members  to  the  AAA  crop  control  board. 
Those  named  are  Ray  Wiser,  Gridley ;  Edward  Stanton, 
Live  Oak;  Donald  Boyd,  Yuba  City;  J.  U.  Pearson, 
Marysville;  Amos  Swank,  Linden;  V.  R.  Parrish, 
Modesto,  and  William  Rosenberg,  Farmersville.  Eight 
other  members  remain  to  be  chosen. 

FREIGHT  RATES — The  rates  on  canned  pineapple 
and  sugar  from  Hawaii  to  Pacific  and  Atlantic  ports 
were  increased  50c  a  ton  the  first  of  the  month.  This 
increase  is  held  to  be  the  beginning  of  a  general  adjust¬ 
ment  of  Hawaiian  freight  rates. 

The  Territory  of  Hawaii  has  already  made  an  ap¬ 
propriation  for  participation  in  the  international  ex¬ 
position  to  be  held  at  San  Francisco  in  1938,  celebrat¬ 
ing  the  completion  of  the  San  Francisco  Bay  and  Gol¬ 
den  Gate  bridges.  The  close  bond  existing  between 
San  Francisco  and  the  Paradise  of  the  Pacific  makes 
this  step,  the  first  anywhere,  especially  fitting. 
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WHAT  IS  WRONG? 

THE  CANNING  OF  CHINESE  FOOD  PRODUCTS 

By  Wm.  F.  Kuhn 

N  the  December  31st  issue  of  this  publication  there 

appeared  an  article  on  Chinese  food  products  written 

by  me  and  I  believe  to  be  the  first  of  its  kind  to  run 
in  any  cannery  trade  magazine.  In  response  to  this 
article  both  the  Editor  and  myself  received  an  ava¬ 
lanche  of  correspondence  none  of  which  could  be 
termed  as  very  complimentary,  in  fact  some  was  rather 
distasteful. 

Each  and  every  statement  I  made  could  be  proven 
by  evidence  in  my  files  and  I  answered  all  criticism. 
One  firm  offered  to  put  me  on  their  payroll  if  I  could 
prove  my  claims.  This  I  offered  to  do  personally  but 
so  far  have  received  neither  pay  checks  nor  an  answer. 
Another  said  there  was  a  pound  of  bean  sprouts  in  a 
No.  2  can  instead  of  5  ounces  as  I  claimed.  I  called 
their  attention  to  the  water  in  canned  foods  and  never 
heard  from  them  again. 

WHAT  IS  WRONG.  Have  people  nothing  else  to  do 
but  write  criticizing  letters,  whether  they  are  right 
or  not  ?  The  above  are  only  a  few  of  the  ridiculous  com¬ 
plaints  against  me  and  in  view  of  them  I  feel  that  a 
few  words  from  me  are  in  order. 

Until  this  article  was  published  I  had  little  or  no 
experience  with  the  canning  trade  but  it  put  me  in 
contact  with  a  number  of  packers  and  I  must  say  that 
I  am  at  a  loss  to  solve  the  mystery  of  WHAT  IS 
WRONG. 

I  received  quite  a  few  inquiries  from  packers  who 
were  seemingly  interested  in  the  production  of  any 
new  or  profitable  item  but  when  it  came  to  cases  their 
interest  died. 

I  would  say  that  the  canning  industry  today  has 
come  to  nothing  but  tomatoes,  corn  and  peas  with  the 
only  thought  being  “mass  production.”  There  is  no 
interest  in  anything  with  the  least  sales  resistance 
and  very  little  thought  is  given  to  profit. 

In  interviewing  interested  packers  I  was  never 
questioned  about  products.  The  main  question  asked 
was,  “how  large  a  quantity  can  be  sold”  and  with 
“how  little  effort.”  Every  one  told  me  the  same  that 
their  only  worry  was  sales  and  not  production. 

I  must  admit  that  selling  tomatoes  requires  prac¬ 
tically  no  effort,  everyone  knows  what  they  are  and 
in  most  cases  samples  are  not  even  necessary  BUT 
how  many  packers  made  any  real  money  last  year  on 
them?  There  is  so  much  competition  that  price  is  the 
only  factor  remaining  for  the  sale.  A  certain  packer 
I  have  been  told  (by  him  personally)  that  his  profit 
is  2%c  per  dozen  and  to  make  that  he  does  his  own 
printing,  makes  his  own  boxes,  has  a  can  plant  ad¬ 
joining  his  cannery  and  maintains  his  own  trucks  for 
delivery. 

I  will  admit  that  bean  sprouts  do  not  sell  in  compari¬ 
son  with  tomatoes,  peas  and  corn  and  being  a  fairly 
new  item  it  is  hardly  fair  to  expect  it.  The  only  rea¬ 
sonable  comparison  to  make  is  to  divide  the  number  of 
tomato  packers  by  those  of  bean  sprout  packers  and 
then  do  the  same  on  the  margin  of  profit.  There  are 
but  about  a  half  dozen  producers  of  sprouts  and  any 
packer  can  net  20c  per  dozen  on  them  in  No.  2  cans. 
They  are  sold  in  most  every  food  store  in  the  country 


and  are  becoming  more  popular  with  the  housewife 
every  day.  Every  wholesaler  of  any  consequence  has 
his  own  private  label  brand. 

It  has  not  been  so  very  long  ago  since  spaghetti,  and 
pork  and  beans  were  produced  by  only  a  few  packers 
but  look  at  them  today. 

There  is  no  question  but  what  the  housewife  is 
very  vegetable-minded  today  and  is  constantly  seeking 
something  new.  Until  recently  bean  sprouts  were  used 
only  for  chop  suey  but  today  more  are  used  for  other 
purposes  than  for  chop  suey. 

One  of  my  claims  which  has  been  vigorously  at¬ 
tacked  is  that  I  can  produce  from  8  to  10  pounds  of 
sprouts  from  each  pound  of  beans.  This  is  true  and  I 
stand  ready  at  any  time  to  defend  and  prove  it.  The 
usual  average  is  5  or  6  pounds  and  there  are  two  very 
good  reasons  for  my  getting  more.  First  I  use  a  special 
method  of  watering  which  I  learned  after  exhaustive 
tests  and  second  although  it  is  not  common  knowledge 
there  are  different  grades  of  green  beans.  There  is 
the  regular  No.  1  and  the  special  A-No.  1  and  I  use 
the  latter.  The  cost  is  but  50c  more  per  mat  of  47 
pounds,  and  they  are  sorted  and  contain  no  foreign 
matter  of  any  kind.  The  regular  No.  1  bean  contains  a 
lot  of  other  beans  some  which  sprout  and  others  that 
merely  lie  dead  in  the  jar  as  waste. 

At  the  present  time  I  am  growing  about  500  pounds 
of  sprouts  and  distribute  them  in  fresh  form  through 
the  American  vegetable  markets.  When  I  started  this 
about  a  month  ago  I  was  ridiculed.  Today  I  have  about 
25  of  the  choicest  accounts  in  the  city  some  of  which 
sell  from  40  to  50  pounds  a  week. 

I  am  very  much  interested  in  seeing  some  aggressive 
packer  market  this  item  and  to  any  who  might  be  in¬ 
terested  I  would  gladly  send  a  quantity  of  sprouts,  at 
no  charge  or  obligation  whatever.  Merely  write  me  in 
care  of  this  publication.  I  could  also  send  details  for 
processing  and  they  could  be  run  through  the  packer’s 
line  and  later  compared  with  others  on  the  market  or 
use  as  samples  to  list  the  possibilities.  This  would  tell 
a  complete  story. 

WHAT’S  NEW  IN  GRADING 

(  Continued  from  page  12  ) 

During  1930  the  U.  S.  Department  of  Agriculture  was 
requested  to  recommend  grades  for  sweet  corn  for  can¬ 
ning  purposes.  Preliminary  studies  were  carried  on  in 
Illinois,  Iowa,  Minnesota,  Ohio,  Maryland,  Maine,  Penn¬ 
sylvania  and  New  York  during  the  following  year  and 
“Suggested  U.  S.  Standards”  were  issued  in  1932.  In 
1933  revised  standards  were  issued  and  further  studies 
were  carried  on  in  Maine,  where  conditions  were  favor¬ 
able  for  following  the  corn  from  the  grading  table 
through  to  the  finished  product.  The  standards  on 
which  the  experimental  work  was  conducted  in  1933 
and  1934  were  identical  with  the  present  grades  which 
were  promulgated  February  21,  1935. 

Copies  of  the  U.  S.  Standard  Grades  for  any  or  all 
crops  may  be  had  from  the  State  Department  of  Agri¬ 
culture  or  from  the  Department  of  Vegetable  Crops  at 
the  College  of  Agriculture  at  Ithaca,  N.  Y. 
any  or  all  crops  may  be  had  from  the  State  Department 
of  Agriculture  or  from  the  Department  of  Vegetable 
Crops  at  the  College  of  Agriculture  at  Ithaca,  N.  Y. 
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CANNED  FOOD  PRICES 


Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  figrures  corrected  by  these  Brokers:  {Thomas  J.  Meehan  &  Co.,  *Howard  E.  Jones  &  Co.,  §Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  flu  column  heeded  “N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 

Balto.  N.Y. 

ASPARAGUS*  (California) 

White  Colossal,  No.  2^ .  t2.55 

Peeled,  No.  2^ . . 

Large,  No.  2  Ms .  t2.6B 

Peeled.  No.  2^ . . 

Medium.  No.  2^ .  2.50  ....»« 

Green  Mammoth,  No.  2,  round  cans  2.00  2.10 

Medium.  No.  2 . 

Large.  No.  2 . 

Pips,  White,  Mammoth,  No.  1  sq .  »».... 

Small,  No.  1  sq .  _....  ........ 

Green  Mammoth,  No.  1  sq . .  ........ 

Small.  No.  1  sq . . . 

BAKED  BEANSt 

16  cz . 42% . 

No.  2%  . 80  - 

No.  10  .  2.76  - 

BEANSt 

Stringless  Stand.  Cut  Green,  No.  2  .75  t.77% 

Standard  Cut  Green,  No.  10 .  3.50  t3.7B 

Standard  Cut  Wax,  No.  2 . 80  »....« 

Standard  Cut  Wax,  No.  10 . 

Red  Kidney,  Standard,  No.  2 . 75  t.7B 

Standard,  No.  10 .  3.75  {3.75 


LIMA  BEANSt  (F.  O.  B.  Factory) 


No.  2  Tiny  Green .  1.25  tl-50 

No.  10  . 

No.  2  Medium  Green .  tl.25 

No.  10  . 

No.  2  Green  and  AVhite . 85  . 

No.  10  .  4.25 

No.  2  Fresh  White . 75  t.80 

No.  10  .  3.75  4.25 

Soaked,  No.  2 . 

BEETSt 


Baby,  No.  2 . 

Whole,  No.  2 . 

Whole.  No.  2%, 

Whole.  No.  10 . 

Cut,  No.  2 . 


Cut,  No.  2% .  1.00  . 

Cut,  No.  10 . 

Sliced,  No.  2 . 90  . 

Sliced,  No.  2% .  1.20  — 

Sliced,  No.  10 .  3.75  . 

CARROTS* 

Standard  Sliced,  No.  2 . .  .76  ..... 

Sliced,  No.  10 .  3.50  . 

Standard,  Diced,  No.  2 . 70  . 

Diced.  No.  10 .  3.35  . 


CORN* 

Golden  Bai.tam,  Fancy,  No.  2 . 


Extra  Standard,  No.  2 . .  ........ 

Fancy,  No.  10 . 

Shoepcg,  Fancy,  No.  2 .  1.20  . 

Extra  Standard,  No.  2 .  1.17% . 

Standard,  No.  2 .  1.10  . 

Crushed,  Fancy,  No.  2 . . . .  ....... 

Extra  Standard,  No.  2 .  1.05  . 

Standard,  No.  2 .  1.02%tl.00 

Standard,  No.  10 . 

HOMINY* 

Standard  Split.  No.  2,  Tall . . . 60 

No.  2%  . 70  . 

No.  10  .  2.90  . 

MIXED  VEGETABLES* 

Standard,  No.  2 . 76  ........ 

No.  10  .  8.76  - 

Fancy,  No.  2 . 80  _.... 

No.  10  . — .  4.26  - 


OKRA  AND  TOMATOES* 

Standard,  No.  2 . . . 

No.  1(1  . 

PEAS*  (Baltimore  pricea,  new  pack) 


No.  1  Petit  Pois . 

No.  2  Fancy  Sweets,  2s .  1.85 

No.  2  Fancy  Sweets,  3s . 

No.  2  Fancy  Sweets,  4s .  1.40 

No.  2  Fancy  Sweets,  5s .  1.35 

No.  2  Std.  Sweets,  6s .  . . 

No.  1  Early  June,  3s . 65  . 

No.  2  Std.  Alaskas,  Is .  1.30  . 

No.  2  Std.  Alaskas,  2s .  1.05  . 

No.  2  Std.  Alaskas,  3s .  .90  tl.lO 

No.  2  Std.  Alaskas,  4s . 80  tl.OO 

No.  10  Std.  Alaskas,  2s .  4.75  . 

No.  10  Std.  Alaskas,  3s .  4.50  . 

No.  10  Std.  Alaskas,  4s .  4.00  . 

PUMPKIN* 

Standard,  No.  2%.„ . . . —  .76  _ 

No’.  ~2.T6  ZZ'Z 


CANNED  VEGETABLES— Continued 


Balto.  N.Y. 

SAUER  KRAUT* 

Standard,  No.  2..„ . . . . 

No.  2%-  . 80  t.80 

No.  3  . . . . 

No.  10  .  2.76  . 


SPINACH* 


Standard,  No.  2 . 76  . 

No.  2%  .  1.00  tl.OO 

No.  8  _ _ _ _ _ 

No.  10  .  3.25  t3.40 

California,  f.  o.  b.  Coast* 

Standard,  No.  2% . 95  t.97% 

Standard,  No.  10 .  3.15  13.25 


SUCCOTASH* 

Standard  Green  Corn,  Dried  Limas, 

No.  2  . .  . 

Standard  Green  Corn,  Fresh  Limas, 

No.  2  . 

(Triple)  No.  2  (with  tomatoes) .  «„.... 

SWEET  POTATOES* 

Standard,  No.  2,  F.  O.  B.  Factory . 

No.  2%  . 85  t.85 

No.  3  .  1.00  t.95 

No.  10  .  t3.00 

TOMATOES* 

Extra  Standard,  No.  1 . 55  . 

F.  O.  B.  County . 55  . 

No.  2  . 90  . 

F.  O.  B.  County..™ . . . 85  ....... 

No.  3  .  1.20  . 

F.  O.  B.  County .  1.15  . 

No.  10  .  3.75  . 

F.  O.  B.  County .  3.65  . 

Standard.  No.  1 . 50  t.52V2 

F.  O.  B.  County . 45  . 

No.  2  . 82%  .82% 

F.  O.  B.  County . 80  t.82% 

No.  2%  .  1.05  . 

F.  O.  B.  County . 

No.  3  .  1.07% . 

F.  O.  B.  County .  1.05  . 

No.  10  .  3.60  . 

F.  O.  B.  County .  3.40  {3.60 


TOMATO  PUREE*  (F,  O.  B.  Factory) 


Standard,  No.  1  Whole  Stock . 55 

No.  10,  WTiole  Stock .  4.50 

Standard.  No.  1  Trimmings . 

No.  10  Trimmings . 

TOMATO  JUICE* 

No.  1  . 

No.  10  .  4.50 

TURNIP  GREENS* 

No.  2  . 76 

No.  2%  .  1.00 

No.  10  .  3.50 


Canned  Fruits 

APPLES*  (F.  O.  B.  Factory) 

Maine,  No.  10 . 

.xiohigaii.  No.  lu . 

New  York,  No.  10 . 

Pennsylvania,  No.  10,  water . 

Pa.,  No.  3 . 

Pa.,  No.  10,  solid  pack . 

APRICOTS*  (California) 

Choice.  No.  2% . . . 

Fancy,  No.  2% . 

BLACKBERRIES* 

Standard,  No.  2 . 

No.  3  . . 

No.  10  water . 

No.  2,  Preserved...........™.. - - - 

No.  2,  in  Syrup . 

BLUEBERRIES* 

Maine,  No.  2 . 

No.  10  . 

CHERRIES* 

Standard  Red,  Water,  No.  2 . 

White  Syrup,  No.  2 . 

Extra.  Preserved,  No.  2 . 

N.  Y.  Red  S.  Pitted,  No.  10 . 

California  Standard,  2% . 

Choice,  No.  2% . 

Fancy,  No.  2% . 


3.36  {3.60 

’3*90  Z.'.'.'! 

2.60  {1.90 


5.00 


’e.’si)  fe.’so 


4.76  . 

.  {2.00 

.  {2.20 

.  {2.35 


GOOSEBERRIES* 

Standard  No.  2 . 

No.  10  . 


GRAPE  FRUIT* 

8  . . 60  . 

No.  2  .  1.12%{1.00 

No.  6  ..T. .  3.60  . 

No.  1  Juice . 56  . 

No.  2  Juice . 76  . 

No.  5  Juice . 2.60  ......™ 


CANNED  FRUITS— Continued 


PEARS* 

Balto. 

N.Y. 

Standards,  Keifer  No.  2.  in  syrup.... 
No.  10  . . 

1.05 

5.00 

1.76 

2.00 

California  Bartletts,  Standard  2%.. 

Fancy  . . 

Choice  . 

Standard.  No.  10 . 

{1.60 

{1.80 

{1.60 

{6.60 

PEACHES* 

California  Standard,  No.  2%,  Y.  C. 
Choice,  No.  2%,  Y.  C . . 

1.60 
.  1.76 

{1.40 

{1.46 

{1.75 

Fancy,  No.  2%,  Y.  C . 

Extra  Sliced  Yellow.  No.  1  Tails . 

Seconds,  Yellow.  No.  8 . 

Pies.  Unneeled.  No.  8 .  . 

Peeled,  No.  10,  Solid  Pack . 

{6.50 

PINEAPPLE* 

Hawaiian  Sliced,  Extra,  No.  2% 

Sliced.  Standard.  No.  2% . 

Sliced.  Extra.  No.  2 . 

2.26 

{1.80 

{1.70 

{1.60 

{1.45 

Sliced,  Standard,  No.  2 . 

Shredded,  Syrun.  No.  lo  . . 

Crushed,  Extra,  No.  10 . 

Eastern  Pie.  Water.  No.  10 . 

7.60 

{6.75 

Porto  Rico.  No.  10 . 

RASPBERRIES* 
Black,  Water,  No.  2.. 

Red.  Water,  No.  2 . 

Black.  Syrup,  No.  2.. 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10.... 


STRAWBERRIES* 

Preserved,  No.  1 . 

Preserved.  No.  2 . 

Extra,  Preserved,  No.  1. 
Extra,  Preserved,  No.  2. 
Standard,  Water,  No.  10. 


FRUITS  FOR  SALAD* 

Fancy,  No.  2% .  2.40  {2.35 

No.  10s  .  9.00  {8.60 


Canned  Fish 

HERRING  ROE* 


16  oz..  Factory .  1.26  . 

No.  2,  17-oz.  cans.  Factory .  {2.00 

No.  2,  10-oz.  cans.  Factory .  1.90  {2.15 

LOBSTER* 

Flats,  1-lb.  cases,  1  doz .  6.00 

%-lb.  cases,  1  doz .  3.00 

%-lb.  cases,  1  doz .  {1.76 

OYSTERS* 

Standard,  4  oz . . .  1.00  . 

6  oz .  1.10  {1.06 

8  oz .  1.85  . 

10  oz .  2.10  {2.10 

SALMONS 

Red  Alaskas,  Tall,  No.  1 .  1.80  {1.80 

Flat,  No.  % .  {2.36 

Cohoes,  Tall,  No.  1 .  1.42%{1.30 

Flat,  No.  1 .  1.66  {1.60 

Flat,  No.  % . 1.17%{1.10 

Pink,  Tall,  No.  1 .  1.07%{1.00 

Pink,  Flat.  No.  % . 80  . 

Sockeye  Flat,  No.  1 .  2.92%{2.76 

Flat,  No.  % .  1.86  . 

Chums.  Tall,  No.  1 .  1.00  {.95 

Medium,  Red,  Tall .  1.22%{1.26 

SHRIMPS 

Dry,  No.  1 .  1.10  {1.10 

Wet,  No.  1,  Large .  1.16  {1.20 

SARDINES  (Domestic),  per  case  S 

%  Oil,  keyless .  3.26  {3.26 

%  Oil.  keys .  3.60  {3.60 

%  Oil,  Tomato,  Carton . 

%  Oil.  Carton .  3.90  {3.90 

%  Mustard,  keyless .  2.85  {2.85 

California  Oval,  No.  1,  24’s .  1.60  . 

TUNA  FISH8  (California),  per  case 

White,  %s  .  7.30  . 

White,  Is  .  13.66  . 

Blue  Fin,  %s .  4.86  . 

Blue  Fin,  Is . 

Striped,  %8  .  3.40  . 

Striped,  %s  .  4.75  . 

Striped,  Is  .  8.60  . 

Yellow,  %s.  Fancy .  4.66  . . 

Yellows,  %8,  Fancy .  7.30 

Yellow,  Is  . 13.66  ....™- 
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JUDGE 

SYRUPER 


Using  the  Cutler  Method  of 
concentrated  syrup  for  all  grades. 

Unlimited  capacity  in  number 
of  cans  per  minute. 

Instant  change  from  one  grade 
to  another.  Every  can  full  with 
uniform  cut  outs. 

No  mashed  fruit  or  cans. 

Automatic  throughout. 

Syrup  to  suit  the  fruit. 

No  waste. 

E.  J.  JUDGE 

Syrupers,  Clutches,  Timers, 

P.  O.  Box  238  Alameda,  Calif. 

Canadian  Agent* 

Canners  Machinery  Ltd.,  Simooc,  Ont.  Can. 


SMILE  AWHILE 

There  U  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


PACKING  ’EM  DRY 

Eager  Playwright:  I  wish  I  could  think  up  a  big, 
strong  situation  that  would  fill  the  audience  with  tears. 

Theater  Manager:  I’m  looking  for  one  that  will  fill 
the  tiers  with  audience. 


Agent :  “Don’t  you  want  your  office  furnishings  in¬ 
sured  against  theft?” 

Manager:  “Yes,  all  except  the  clock.  Everybody 
watches  that.” 

Agent:  “No  lady,  this  train  goes  to  Baltimore,  Bos¬ 
ton  and  points  east.” 

Just  Graduated :  “Well,  I  want  a  train  to  Cleveland 
and  I  don’t  care  which  way  it  points.” 

Traffic  Cop :  “I’m  sorry,  miss,  but  I’ve  got  to  tag 
your  car.  You  know  what  that  means?” 

The  Sweet  Young  Thing:  “Certainly.  Now  I  chase 
somebody  else  and  tag  them  and  then  they’re  it.” 


A  policeman  came  up  to  the  driver  and  said,  “Say, 
don’t  you  see  the  sign,  ‘Fine  for  parking’?” 

“Oh,  yes  sir,  I  was  just  taking  advantage  of  it.” 


WHICH  SIDE 

“There  are  two  sides  to  every  question,”  proclaimed 
the  wise  man. 

“Yes,”  said  the  fool,  “and  there  are  two  sides  to  a 
sheet  of  flypaper,  but  it  makes  a  difference  to  the  fly 
which  side  he  chooses.” 


CROSSED  WIRES 

“Mom,”  said  little  Bobby,  bursting  into  the  house 
all  out  of  breath,  “there’s  going  to  be  the  devil  to  pay 
down  at  the  grocer’s.  His  wife  has  got  a  baby  girl 
and  he’d  had  a  ‘boy  wanted’  sign  in  the  window  for 
a  week.” 

Motorist — “Boy,  am  I  all  right  for  the  zoo?” 

Bright  Lad — “As  far  as  I  know  you  are.  Mister,  but 
I’m  not  running  the  zoo.” 

First  Collegian:  Jiggers,  here  comes  a  speed  cop. 

Second  Ditto:  Quick,  hang  out  the  Notre  Dame 
pennant.” 

“That’s  a  good  looking  car.  What’s  the  most  you 
ever  got  out  of  it?” 

“Eight  times  in  one  mile.” 
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the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


adjuster,  for  Chain  Devlcea. 

Hamachek  Mach.  Co.,  Kewaunee,  Wia. 

Apple  Paring  Machines.  See  Paring  Mach. 
Asparagus  Machinery. 

BASKETS,  Picking. 

Planters  Mfg.  Co.,  Portsmouth,  Va. 

Riverside  Mfg.  Co.,  Murfeesboro,  N.  C. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

Bean  Cutters,  Stringless. 

Bean  Snippers,  Green  String. 

beet  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co..  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore,  Md. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 

BLANCH  ERS,  VegeUble  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

'  Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES,  Steam. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co..  Inc..  Baltimore. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 

Bottlers’  Machinery. 

BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper. 

BOXES.  Lug.  Field.  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

BOXING  MACHINES. 

New-Way  Canning  Mach.  Co.,  Hanover,  Pa. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 
Westminster  Mach.  Co..  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails.  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Bucketa. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil,  Gaa,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago.  Ill. 

Can  Markers.  See  Stampers  and  Markers. 

CANS.  Tin.  All  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co..  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 
Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 


CAN  WASHING  MACHINES. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co,,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill, 

Zastrow  Mach.  Co.,  Baltimore. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS,  Gravity. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cartons.  See  Corrugated  Paper  Products. 
Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy. ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils, 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY.,  Fruit. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  111. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 

CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CLOSING  MACHINES,  Open  Top  Cans. 
Cameron  Can  Mchy.  Co..  Chicago,  Ill. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS.  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cookers,  Retort.  See  Kettles,  Process. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Lan^enkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Copper  Jacketed  Kettles.  See  Kettles.  Copper. 


CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  (^rp.,  Hoopeston,  111. 


CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Corn  Mixers  and  Agitators.  See  Corn  Cooker 
Fillers. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Counters.  See  Can  Counters. 

Countershafts.  See  Speed  Reg.  Devices. 

CaiANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis, 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cutters,  Corn.  See  Corn  Cutters. 

Cutters,  Kraut.  See  Kraut  Machinery. 

Cutters,  String  Bean.  See  String  Bean  Mchy. 

CUTTERS,  Vegetable,  Mincemeat.  EStc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


DECORATED  TIN  (or  Cano,  Caps,,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 

Dies.  Can.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing  Mach. 
Employers’  Time  Checks.  See  Stencils. 


ENAMELED  BUCKETS.  PAILS.  Etc. 

F.  H.  Langsenkamp  Co..  Indianapolis.  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Engines,  Steam.  See  Boilers  and  Engines. 
Enamel-Lined  Kettles.  See  Tanks. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co..  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J, 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 

FACrrORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

FIBRE  CONTAINERS  for  Food  (not  hermetle- 
ally  sealed). 

American  Can  Co.,  New  York  City, 

Continental  Can  Co.,  New  York  City. 

FUlers  and  Cookers.  See  Com  Cooker-Fillers. 
Filling  Machines,  Bottles,  See  Bottlers’  Mchy, 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Ino.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Filling  Machine,  Syrup.  See  Syruping  Mach. 

FINISHING  MACHINES,  Catsup,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 
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GENERAL  AGENTS  for  MacMnerr  Mfra. 

Borlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hooi>eston,  111. 

Geperators,  EUectric.  See  Motors. 

GLASS-LINED  TANKS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprarue-Sells  Corp.,  Hoopeston,  Ill. 

Governors,  Steam.  See  Power  Plant  Equipment. 
Gravity  Carriers.  See  Carriers  and  Conveyors. 
Green  Com  Huskers.  See  Com  Buskers. 

Green  Pea  Cleaners.  See  Clean,  and  Grad.  Mchy. 
Gums,  LabelinK. 

Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Com  Huskers. 
Hydraulic  Conveying  Equipment. 

INSURANCE,  Canners. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


KETTLES,  Copper,  Plain  or  Jacketed. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 

KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

.  KNIVES,  Miscellaneous. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Slnclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hooi>eston,  Ill. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hooi>eston,  Ill. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Morral  Bros.,  Morral,  Ohio. 

New-Way  Canning  Mach.  Co.,  Hanover,  Pa. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

Westminster  Mach.  Co.,  Westminster,  Md. 

iLABEL  MANUFACTURERS. 

^amse  Litho.  Co.,  Baltimore,  Md. 

Lehmann  Printing  &  Litho.  Co.,  San  Francisco. 
Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

U.  S.  Printing  &  Litho.  Co.,  Cincinnati,  Ohio. 

LABORATORIES,  for  Analyses  ef  Goods,  Etc. 
'National  Canners  Assn.,  Washington,  D.  C. 

MILK  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 


OYSTER  CANNERS’  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 
Zastrow  Mach.  Co.,  Baltimore. 

PASTE,  CANNERS’. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  'VINERS. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

Washburn- Wilson  Seed  Co.,  Moscow,  Idaho. 

PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  'Wis. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PEA  VINE  FEEDERS. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md, 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Rohins  ft  Co.,  Inc.,  Baltimore,  Md. 

PEELING  MACHINES. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co..  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Rohins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PINEAPPLE  MACHINERY. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 


PRESERVERS’  MACHINERY. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PULP  MACHINERY. 

Ayars  Machine  Co.  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Retort  Crates.  See  Kettles,  Process. 


SEALING  MACHINES,  Box. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 


SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 


SEEDS,  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 
Washburn-Wilson  Seed  Co.,  Moscow,  Idaho. 


SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  III. 

SEIVES  AND  SCREENS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


SPEED  REGULATING  DEVICES  (for  MachinM^ 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Buming 
Brands,  Etc. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 

Stampers  and  Markers. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alam^a,  Calif. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Tables,  Pickling.  See  Canners’  Machinery. 

TANKS.  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

TANKS,  Glass  Lined,  Steel. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS.  Wooden. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Testers,  Can.  See  Can  Makers’  Machinery. 
Ticket  Punches.  See  Stencils. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

TOMATO  JUICE  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  PEELING  MACHINE. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Landsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

Variable  Speed  Countershafts.  See  Speed  Reg. 

VEGETABLE  CUTTERS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
VINERS  AND  HULLERS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Washers,  Bottles.  See  Bottlers’  Machinery. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS.  Fruit  VegeUbles. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

Washing  and  Scalding  Baskets.  See  Baskets. 
Windmills  and  Water  Supply  System.  Bee 
Tanks,  Wood. 
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HAMACHEK  VINER  POWER  UNITS 


Write  for  descriptive 
circular  and 
full  Particulars 


STEADY  SPEED 

For  the  maximum  efficiency  of  any  viner,  steady,  continu¬ 
ous,  controlled  speed  is  essential.  If  variations  in  the  load 
speed  up  or  slow  down  the  viner,  or  if  the  driving  speed  can¬ 
not  be  regulated  promptly  to  suit  the  varying  conditions  of  the 
crop,  large  and  important  losses  to  the  canner  and  grower  re¬ 
sult  from  the  quantity  of  peas  passing  from  the  viner  unhulled, 
or  broken  during  the  hulling  process.  A  large  flyball  gover¬ 
nor  with  rugged  parts,  self  oiling,  and  instantly  responsive, 
holds  the  .«peed  of  Hamachek- Waukesha  power  units  so  closely 
that  the  apron  roller  will  not  vary  one  r.p.m  from  no  load  to  full 
load. 

This  excellent  power  for  viner  drives  can  be  secured  at  a 
low  cost  with  these  power  units. 


FRANK  HAMACHEK  MACHINE  COMPANY 


SOLE  DISTRIBUTORS  OF  WAUKESHA  -  ENGINED  VINER  POWER  PLANT 


PHILLIPS  CAl^  COMPANY 

.JHanufaclurers  of  (Packers  Sanilartf  Gam 


. .  O)ivision  of  the  . . 

PHILLIPS  PACKING  COMPANY,  Inc. 

Packers  of  Pkillips  Delicious  Qualilif  Canned  ^oo9s 

CAMBRIDGE  •  MARYLAND,  C.S.A. 


Red  Cored  Chantenay  Carrots— 
For  Dicing  or  t{uartering 


Rei>  Coked  Ciiantewy  (^arkots 


The  interior  eolor  of  this  variety  makes  it  especially  desirable  for  eanning 
purposes.  Typically  the  core  is  of  a  reddish  orange  which  blends  naturally  into  the 
rich  color  of  the  flesh.  The  outside,  also,  is  of  an  attractive  orange  eolor.  Because  of 
these  characteristics  the  variety — often  called  Chantenay  (^oreless — has  become 
widely  favored  for  the  canning  of  diced  or  quartercfl  carrots. 


;  — Not  Just  Grown 


Asgrow  Seeds  Are  Bred 


AaBonatfli  O^row^ra.  3ur. 

Breeders  anrl  (Growers  of  f  egetahle  Seeds 

Npui  llaKpn,  (Cnnttpcttmt 


Hreediii^  Stations  and  I'rodiict ion  itranohes  Advanta^oonsly  Located  in  Various  States 
Distriluitin^  Itranclies  at  lndiana|Mdis,  Ind.;  Atlanta,  (ia.;  and  Salinas,  Calif. 


